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Paris, 23rd November 2004 
The Board of Directors* of CIES - The Food Business Forum has appointed Alan McClay as 
CEO of the international organisation. The appointment was made last week at the 100th 
twice-yearly meeting of the CIES Board.  
 

Alan McClay, 45, joined CIES in 1986. A 
graduate of Cambridge University, the 
Institut d'Etudes Politiques in Paris and the 
London Business School, he was previously 
chief operating officer of CIES. 
 

 
Alan McClay (r.) and Claude Hauser (l.), 

Chairman of the CIES Board, at the last CIES 
World Food Business Summit in Rome.

 
With this appointment, the CIES team has the full support of its Board in pursuing its 
strategic priorities. These priorities include: 

- engaging in a constructive and open retailer-manufacturer dialogue, including in 
technological collaboration; 

- pursuing the Global Food Safety initiative (GFSI); 
- the role of the Food Business in Society (FbiS); 
- and CIES programmes in strategic management, management development, retail 

marketing, supply chain and information technology. 
 
CIES - The Food Business Forum is the only independent global food business network. It 
serves the CEOs and senior management of 175 retailer and 175 supplier member 
companies, and their subsidiaries, in over 150 countries. 
Providing a neutral platform for knowledge-exchange, thought-leadership and networking, 
CIES has been growing with the food business for over 50 years. Its strength lies in the 
active commitment of its member companies and its privileged access to key industry players 
which allows the organisation to facilitate the development of common positions and tools on 
key strategic and practical issues affecting the food business. 
 

__________________________________________________________________________ 
 
*The Directors of the CIES Board are:  

Chairman: Claude HAUSER, Migros-Genossenschafts-Bund, Switzerland 
• Arturo BASTIANELLO, Gruppo Pam S.p.A., Italy 
• Pierre-Olivier BECKERS, Delhaize Group, Belgium 

• Kenneth BENGTSSON, ICA AB, Sweden 
• Daniel BERNARD, Carrefour Group, France 
• Roger CORBETT, Woolworths Ltd., Australia 
• S. Chandra DAS, NTUC Fairprice Co-operative Ltd, 

Singapore 
• Silvio ELIAS MARIMON, Caprabo S.A., Spain 
• Steven ESOM, Waitrose Ltd., United Kingdom 
• Ron FLOTO, The Dairy Farm Group, Hong Kong 
• Manuel FONG, Jr., Supervalue, Inc., Philippines 
• Lawrence JOHNSTON, Albertsons Inc., USA 
• -Dr. Hans-Joachim KÖRBER, Metro AG, Germany   

• Donald E. MARSH, Marsh Supermarkets, Inc., USA 
• Bill McEWAN, Sobeys Inc., Canada 
• Thomas MEINL, Meinl Internet Commerce GmbH, 

Austria 
• John MENZER, Wal-Mart International, USA 
• Henri MESTDAGH, Mestdagh S.A., Belgium  
• Motoya OKADA, Aeon Co., Ltd., Japan 
• Senator Feargal QUINN, Superquinn Ltd., Ireland  
• Gonzalo RESTREPO, Almacenes Exito S.A., 

Colombia 
• Francisco SOARES DOS SANTOS, JMR, Portugal 
• Sean SUMMERS, Pick’n Pay, South Africa 
• Frédéric C. TREIDELL, France 

 


