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Justin King brands
industry’s obesity
stance ‘disgraceful’

EHumson

Justin King has launched
an astonishing tirade
against advocates of front-
of-pack GDAs - describing
the food and drinkindus- |
try’s failure to engage with
the health and obesity |
agenda as “disgraceful”.
The Sainsbury’s CEO,
who infuriated the industry | |-
when the retailer became |
the first to adopt the FSA’s
traffic lights, reopened old
wounds when he described
FDF-endorsed GDAs as
“dishonest” at last week’s
CIES World Food Business
Summit in New York.
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“It's interesting that

King called on the indus't'rjrnt-;s_to; sitting “in a place ofdeniul" on obesity and health

food manufacturers are rail- |
ing against multiple traffic | to market products “inan
lights,” he said. “They don’t | honest, open and engaging
believe traffic lights add an- = way”, King urged it to first
ything and are using GDAs | acknowledge the problem.
front-of-pack even though : “We won’t get the opportu-
they’ve been back-of-pack | nity if we continue to sitin |

| calories a day deficit in your |
| diet, you'll put on a pound
 amonth, astoneayearand :
+ go from fighting fit to clini- |
 cally obese in two years.”
Manufacturers and rivals

for 10 years and haven’t " aplace of denial,” he said. | dismissed his comments,

made a difference. The UK diet had gone = which came just days be-
The use of colour-coded  into a “so-calorie deficit”,  fore US health and obesity

GDAs was disingenuous, he said, with people con- experts sent a letter to

- President Barack Obama
- urging him to introduce an
anti-obesity strategy simi-

he said. “If you don’t be- suming 750 fewer calories a
lieve colour makes a differ- = day but expending 8o few-
ence, don’t useit. Putting . er through exercise. “Fifty
those panels on the front of |
cereal using greenis dis-
honest. Putitinblackand ressesssssstesssatstEEERR I R RRRIeeRE sesssrssssssastastannatrrnnnnn
white. If you didn’t think | WILL US FOLLOW UK'S LEAD?
colour communicated any-
thing, you wouldn'tuse |
blues and greens. No-oneis |
using red. I wonder why.”
The industry was not do-
ing enough to tackle obes-
ity, he added. “It’s disgrace- |
ful, frankly, that the indus- |

US health and obesity experts this week
called on President Obama to introduce
o UK-style anti-obesity programme. In a
ringing endorsement of the Healthy
Weight, Healthy Lives strategy
devised by DH director of health and
wellbeing Will Cavendish, the open

try’s not engaging with letter from 39 organisations said:
these issues. If we don’t, “That programme involves various
we will reap what we are ministries in government, local

health agencies, new regulations

currently sowing,” he said.
and full use of the bully pulpit.”

Calling on the industry

lar to the UK’s Healthy

. Weight, Healthy Lives poli-
- cy launched last year.

“We know that front-of-

| pack GDAs make a differ-

| ence and a recent report by
. the FSA made this exact

. point when it said GDAs

| were widely understood

. and used by customers,”

| said a Tesco spokeswoman.
! “GDAs provide the most ac-
- curate, consistent and fac-

tual information and re-
search shows they better

- enable customers to make
! informed decisions.”

Traffic lights were con-

E fusing, said Rachel Fellows,

Kellogg’'s UK corporate
communications manager.
“We use GDAs as they give

| consumers the nutritional
i composition of a product

per portion,” she said.

| “Traffic lights judge the nu-
 trition credentials of a food
| ona1oog portion - more

| than three times the aver-

| age serving of our cereals.”
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