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What is the objective of this conference?

The CIES IT CONFERENCE 2009 is the meeting for IT executives in the retail industry. Throughout this conference, CIES
retailer and supplier members will share experiences in the area of consumer driven IT. These practical, down-to-earth and
“feet on the ground” presentations are based on real experiences. Speakers will address benefits found and lessons learned
and provide delegates with key learnings and “take-aways”. The objective is to share best practices, exchange knowledge and
provide opportunities to network and debate top of mind issues in IT.

Why Consumer Driven IT?

Consumer behavior is changing. Information Technology will help drive consumer choice, satisfaction, awareness and power.
To be ahead of the game, we need to anticipate the needs of tomorrow’s consumer. How will the consumer of tomorrow
behave? What will be the impact on our business? Are you ready?

What are the CIES conference benefits?

e Learn through practical case studies, the trademark of CIES, and benefit from concrete ideas and learnings to take
away and apply to your own day-to-day operations.

* Open you mind - Refresh your thoughts away from the office. Sit back and open your mind to new ideas in new
surroundings.

= Relevant Topics - Topics covered are top-of-mind and of concern to IT Executives.

= Grow your Network - Join this exclusive club of top IT executives in Retail.

= Benchmark your company - Find out what others are doing and see where you stand compared to industry players.

» CIES Excellence in the Retail Sector - Over the past 55 years, we've excelled in offering high quality content, service and

professionalism. CIES is embedded in the food retail sector.

Who should attend?

The CIES IT Conference will be attended by executives in IT, Information Systems and CIOs. This
event is usually attended by participants coming from over 30 countries. It is the event in every IT
professional’s calendar not to be missed!






HOW WILL THE CONSUMER

Thursday 23rd April 2009

CONSUMER DRIVEN IT & THE POINT OF VIEW OF THE STORE

* Welcome by Session Moderator
Stephan Biallas, Managing Director, Metro Group Solutions, Germany & Member of the CIES IT Committee

e Innovative Payment Methods in Retail
Consumer choice is in the driver's seat. How is the consumer driving the proliferation of payment methods?
How is the retail payment industry constantly changing and reinventing itself in order to remain responsive
and relevant to consumers?

Ulrich Spaan, Manager Trade Fairs & IT Research, EHI Retail Institute, Germany

« From Innovative Manufacturer to Best-in-Class Retailer
Hear from the company that does what it takes to be unique while still producing some of the best technology
and the best customer service in the retail industry.
Pascal Cagni, General Manager and Vice President, Apple, United Kingdom (speaker to be confirmed)

» Creating Digital Brands for a Digital Business
Understand consumer’s digital behavior, create a conversation with consumers digitally, and you will drive brand loyalty.
Kevin George, Vice President / General Manager, Deodorants and Haircare, Unilever, USA

= Bringing Technology into the Hands of the Shopper - The Experience of Metro’s Future Store Initiative
Metro is testing new technologies in a real life environment and has recently opened its second Future Store.
The objective is to learn how technology can support the business in the store. What were the lessons learned
from the first future store that survived? What have been the results of the RFID testing in the supply chain
and on the store shelf? What are Metro’s customers saying? What are the next steps?
Gerd Wolfram, Managing Director, MGl METRO Group Information Technology GmbH, Metro AG, Germany

19.00 CIES Networking Dinner in Amsterdam
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For conference programme updates, please visit: www.ciesit.com or www.ciesit.cn




OF TOMORROW BEHAVE?

Friday 24t April 2009

06.00 - 16.00

TULIPS IN AMSTERDAM

A unique opportunity to visit the world’s largest flower market - the fascinating Flower Auction of Aalsmeer
More than 22 million flowers and plants are sold every day, coming from 5,400 specialised growers from all over the world, and generating a
daily turnover of € 6.6 million. The visit is optional and participants are requested to register.

BREAKOUT SESSIONS — PRACTICAL EXPERIENCES IN CONSUMER DRIVEN IT

e Welcome by Session Moderator
Andreas Munch, Executive Logistics and Informatics Director, Migros, Switzerland & Member of the CIES IT Committee

* POS Conumer Banking as a Joint Value-added Service for NorgesGruppen and DnBNOR
Per Knut Christiansen, General Manager / Head of Administration in Postbanken Norway, DnBNOR, Norway
Odd Birkenes, Director Value-added Services, NorgesGruppen, Norway
Svein Krakk, IT-Director Retail, NorgesGruppen, Norway

e C-Stores: 'C' Stands for Customers - The Experience of a Japanase Retailer
Yoichi Yokomizo, CIO, Lawson, Japan
Andrew Clarke, Senior Executive, Products & Managing Partner, Retail APAC, Accenture, Australia

< IT Supporting Consumer Marketing in the Store
Systeme-U, France (speaker to be confirmed)
Joachim Pinhammer, Marketing Director, Retail, Wincor Nixdorf International, Germany

* Mobile Phones: Putting Consumers in the Driving Seat of IT Innovation
Vanderlei Rogque de Santos, eBusiness Manager, Nestlé, Switzerland
Olivier Raynal, Innovation Manager, Carrefour, France

CONSUMER DRIVEN IT & THE POINT OF VIEW FROM THE HEAD OFFICE

e Welcome by Session Moderator
Paul Butler, Global Business Services, e2e Planning Transformation & Global Demand Planning Services,
Procter & Gamble, Germany & Member of the CIES IT Committee

» The Retailer Experience - The Consumer Driven Approach Across Channels
Jurgen Schulte-Laggenback, Chief Information Officer, Otto Group, Germany (speaker to be confirmed)
Otto Group is the world's largest mail order group and the world's second largest online retailer.

< The Manufacturer Experience - Innovation in Technology
Procter & Gamble, USA (speaker to be confirmed)

GOOGLE’S VIEW OF THE WORLD TO COME

* How the World Will Change. Are You Ready?
Andreas Schénenberger, CEO, Google, Switzerland
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_‘1\6’.00 Bus departure to Amsterdam train station (connections to Schiphol Airport).
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