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2400 executives
650 companies
70 countries

1 global network

www.theconsumergoodsforum.com






THE ORGANISATION
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OUR VISION

“Better lives through better business” (KFYBWESHRRAZELTIYBRLELLE)
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OUR MISSION & GUIDING PRINCIPLES

Mission: “Working together to enable the industry to passionately serve shoppers, consumers and

communities better, faster, with great value and in a responsible way.”
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Guiding Principles: “A Collaborative Leadership Platform”
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THE BOARD OF DIRECTORS
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Co-Chair Retailer College: Co-Chair Manufacturer College:
Lars OLOFSSON, Carrefour, France Muhtar KENT, Coca-Cola, USA

Guido BARILLA, Barilla, Italy

Alex BONGRAIN, Bongrain, France
Jean-Francgois VAN BOXMEER, Heineken, The
Netherlands

Paul BULCKE, Nestlé, Switzerland

Douglas CONANT, Campbell Soup, USA
Colleen GOGGINS, Johnson & Johnson, USA
Masatoshi ITO, Ajinomoto Co., Japan

H. Fisk JOHNSON, SC Johnson, USA

Kazuyasu KATO, Kirin, Japan

Jean-Jacques LEBEL, L'Oréal, France

Robert A. McDONALD, Procter & Gamble, USA
David MACKAY, Kellogg, USA

Indra K. NOQYI, PepsiCo, USA

Motoki OZAKI, KAO, Japan

Paul POLMAN, Unilever, The Netherlands/UK
Kendall POWELL, General Mills, USA
Thomas-Bernd QUAAS, Beiersdorf, Germany
Franck RIBOUD, Danone, France

Kasper RORSTED, Henkel, Germany

Irene B. ROSENFELD, Kraft Foods, USA

Sara Lee Corporation, USA

Daniel SERVITIJE, Bimbo, Mexico

Timothy SMUCKER, The JM Smucker, USA
Richard WOLFORD, Del Monte Foods, USA

Gareth ACKERMAN, Pick n Pay, South Africa
Arturo BASTIANELLO, Gruppo Pam, ltaly
Pierre-Olivier BECKERS, Delhaize, Belgium
Kenneth BENGTSSON, ICA, Sweden

Kian Chew TAN, NTUC Fairprice, Singapore
Eckhard CORDES, Metro, Germany

Dave DILLON, Kroger, USA

Klaus DOHLE, Dohle, Germany

Mike DUKE, Wal-Mart, USA

Claude HAUSER, Migros, Switzerland

Norio HAYASHI, Izumiya, Japan

Craig HERKERT, SuperValu, USA

Xiao An JI, Beijing Hualian, China

Michael KOK, Dairy Farm, Hong Kong

Terry LEAHY, Tesco, UK

Michael LUSCOMBE, Woolworths, Australia
Bill MCEWAN, Sobeys, Canada

Motoya OKADA, £on, Japan

Stefano PESSINA, Alliance Boots, UK

Mark PRICE, Waitrose, UK

Gonzalo RESTREPO, Almacenes Exito, Colombia
John RISHTON, Ahold, The Netherlands
Francisco SOARES DOS SANTOS, JMR , Portugal
Danny WEGMAN, Wegman's , USA

OUR STRATEGIC OFFER
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1. Emerging Trends
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2. Sustainability
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3. Safety & Health
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4. Operational Excellence - New Ways Of Working Together
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5. Knowledge Sharing & People Development
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THE 5 STRATEGIC PILLARS
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2020 FUTURE VALUE CHAIN STEERING GROUP

Co-Chairmen:
Nigel BAGLEY, Unilever
Dr. Gerd WOLFRAM, Metro

Saliha BARLATEY, Nestlé

Jim FLANNERY and Milan TURK, Procter & Gamble
Helen FLEMING, Tesco

Philippe LAMBOTTE, Kraft Foods

John PHILLIPS, PepsiCo

Tony VENDRIG, Albert Heijn

Programme Management:

Sabine RITTER, The Consumer Goods Forum

Kees JACOBS, Brian GIROUARD and Micha van MEETEREN, Capgemini
Mario VOLLBRACHT, Hewlett Packard
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CO-CHAIRMEN:
Gavin NEATH, Unilever
David NORTH, Tesco

Ramon BACARDIT, Henkel

Nigel BAGLEY, Unilever

Richard DELANEY, PepsiCo
Véronique DISCOURS-BUHOT, Carrefour
Helen FLEMING, Tesco Stores
Paulette FRANK, Johnson & Johnson
Pascal GREVERATH, Nestlé S.A.
Megan HELLSTEDT, Delhaize Group
Diane HOLDORF, Kellogg Company
Michael INACKER, Metro Group
Audra KARALIUS, Sara Lee

Chris LIBRIE, S.C. Johnson

Jerry LYNCH, General Mills

Lynn MARMER, The Kroger Co.

Francis QUINN, L'Oreal

Jeff RICE, Wal-Mart

Jeff SEABRIGHT, The Coca-Cola Company
David SMITH, Sobeys

Andrea THOMAS, Wal-Mart

Luca VIRGINIO, Barilla

Roland WAARDENBURG, Royal Ahold
Peter WHITE, The Procter & Gamble Company
Steve YUCKNUT, Kraft Foods

Jean-Marc SAUBADE, The Consumer Goods Forum
Sabine RITTER, The Consumer Goods Forum
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Co-Chairman:
Roger ZELLNER, Kraft Foods

AIM

AMAZON GREEN

AMCOR

APPLIED SUSTAINABILITY
CENTER

ARCELORMITTAL PACKAGING
ASDA

AUSTRALIAN FODD AND
GROCERY COUNCIL

BALL PACKAGING EUROPE
HOLDING

BEIERSDORF

BERRY PLASTICS

CALPINE

CAMPBELL

CANADIAN COUNCIL OF
GROCERY DISTRIBUTORS
CARREFOUR

CASCADES

CENTER FOR SUSTAINABLE
ENTREPRISE DEVELOPMENT
COLGATE PALMOLIVE
CONAGRA FOODS

CROWN Europe

DANONE

DAWN FOODS

DEGILL

DEPRON

DORDAN MFG

DOW CHEMICAL
DOW EUROPE

DUPONT

ECO ENTREPRISES QUEBEC
ENVIRONMENTAL CLARITY
EPI

EUROGROUP FAR EAST
EUROPEN

EXXONMOBIL CHEMICAL
FILMS

FCPC - PACC

FEFCO

FEVe

FINAT

FLEXIBLE PACKAGING EUROPE
FMI

FREUDENBERG

FRITOLAY

GENERAL MILLS, INC
GEORGIA-PACIFIC

GIANT EAGLE

GMA

GREEN PEAS SOLUTIONS LTD.
GROCERY MANUFACTURERS
ASSOCIATION

GS1 Canada

GS1 GLOBAL OFFICE

GS1US

GSK

HANNAFORD

HARRIS TEETER

HEINEKEN

HENKEL

IGD

INCPEN

INNOVIA FILMS
INNOVOLVE GROUP
INNVENTIA

JM SMUCKER

JOHNSON & JOHNSON
KAO CORPORATION
KELLOGG

KRAFT FOODS

L'OREAL

LOBLAW COMPANIES LIMITED
MARKS & SPENCER

MARS

MCCORMICK & COMPANY,
INC

MCcKINSEY

METRO

MICHIGANN STATE
UNIVERSITY

MIGROS

MSD

MWV

NATURE WORKS LLC
NESTLE GROUP

NOVELIS

O-I, OWENS ILLINOIS INC.
OCEAN BEAUTY SEAFOODS LLC
PAC

PAYLODE CARGO SYSTEMS

PEPSICO

PICK'N PAY

PMMI

PROCTER & GAMBLE
QUANTIS

RAMKO

RECKITT BENCKISER INC
RECYCLED PAPERBOARD
ALLIANCE

REXAM

ROCHESTER INSTITUTE OF
TECHNOLOGY

ROYAL AHOLD

SAFEWAY

SARA LEE

SC JOHNSON

SCA PACKAGING

SEALED AIR CORPORATION
SIG COMBIBLOC

SMURFIT KAPPA

SOBEYS INC

SONOCO

SPC - GREEN BLUE
STAPLES

STORA ENSO LATIN AMERICA
DIVISION

SUPERVALU

SUPPLY CHAIN OPTIMIZERS
TARGET

TESCO STORES

TETRA PAK

THE COCA-COLA COMPANY
THE PACKAGING SOCIETY

L
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GLOBAL SOCIAL COMPLIANCE PROGRAMME
BOARDS

GLOBAL SOCIAL COMPLIANCE PROGRAMME
TASK FORCE

Executive Board
Acting Chair: Marcela MANUBENS, Phillips-Van Heusen, USA

Paul DEARMAN, Tesco, UK

Véronique DISCOURS-BUHOT, Carrefour, France
Alan HASSENFELD, Hasbro, USA

George JAKSCH, Chiquita, USA

Rajan KAMALANATHAN, Wal-Mart Stores, USA
Zoe McMAHON, Hewlett Packard, USA

Greg PRIEST, |kea, Sweden

Johann ZUBLIN, Migros, Switzerland

Ex-Officio:
Claudine MUSITELLI, The Consumer Goods Forum

Advisory Board
Chairman: Antoine BERNARD, FIDH, France

Alke BOESSIGER, UNI Commerce, Switzerland

Amir DOSSAL, United Nations Office for Partnerships, USA
Stephen FROST, CSR Asia, Hong Kong

Jan FURSTENBORG, ex-UNI Commerce, Switzerland

Rafaél NEDZYNSKI, FGTA-FO, France

Caroline REES, Harvard Kennedy School, USA

David SCHILLING, Interfaith Centre for Corporate Responsibility,
USA

AUCHAN, France

BEST BUY, USA

C&A, Germany

CARREFOUR, France

CASINO, France

CHIQUITA, USA

COOP SWITZERLAND, Switzerland
DELHAIZE / HANNAFORD, Belgium / USA
DELL, USA

DOLE, USA

EL CORTE INGLES, Spain

GAP INC, USA

GLOBUS, Germany

HASBRO, USA

HEWLETT PACKARD, USA

ICA, Sweden

IKEA, Sweden

JERONIMO MARTINS, Portugal
MARKS & SPENCER, UK

MIGROS, Switzerland
MONOPRIX, France
PHILLIPS-VAN HEUSEN, USA

PICK ‘N PAY, South Africa

ROYAL AHOLD, The Netherlands
SOBEY’S, Canada

TESCO, UK

THE WALT DISNEY COMPANY, USA
WAL-MART, USA
WOOLWORTHS, Australia



SAFETY & HEALTH

T—IT4&NILA

ANVR I TIVRAR AT F—L

AT F—LDRENEIV AV RFINLR IR R | DBAZIEEL . BELTIKIETT . ELT PEREEA—DI—DHEL. BE
IZISCTPPP(ERB M ZRL. HEECEEZORREEBANOLODFHEREZLTVEEY  A7F—LRINLR &)L
RNELTREL-EDEHE. BMEBEARBITHL. EFRV/DELLTVSGETTIURAZ L TFIOMBICBRYBATHET,

D> s.ritter@theconsumergoodsforum.com

HEALTH & WELL
CORE TEAM — MANUFACTURERS

ESS CORE TEAM
CORE TEAM - RETAILERS

Co-chairs
Kellogg Company, Celeste CLARK
Nestlé Group, Sanjay SEHGAL

Members

Barilla, Roberto CIATI

Coca-Cola, John REID

General Mills, Susan CROCKETT /Mary Christine TOKER
Grupo Bimbo, thc

Johnson & Johnson, Margarita ROSSI / Enrico TOJA
Kao, Takuji YASUKAWA / Hideyo NAKAMURA

Kraft Foods, Rhonda JORDAN / Sarah DELEA / Richard BLACK
L’Oréal, Francis QUINN

Mars, Megan ROTTCHER

Nestlé Group, Saliha BARLATEY /Giséle FOURNIER
PepsiCo, Donna HRINAK

The Procter & Gamble Company, Tom MESS / Cherryl
CHRISTENSEN

Unilever, Dick TOET
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Co-chair
Ahold, Onno FRANSE

Members

AEON, Jerry BLACK

Carrefour, Herve GOMICHON

Delhaize, Stephen SMITH

Metro Group, Hans-Juergen MATERN

Sobey’s, David SMITH

Tesco, Karen TONKS

Wal-Mart Stores, Andrea THOMAS / Michael ELGASS

The Consumer Goods Forum
Sabine RITTER, Programme Director
Jean-Marc SAUBADE, Managing Director
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> www.tcgffoodsafety.com

> foodsafety@theconsumergoodsforum.com
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GFSI

FOOD SAFETY CONFERENCE

GLOBAL FOOD SAFETY INITIATIVE
FOUNDATION BOARD

GLOBAL FOOD SAFETY INITIATIVE
TECHNICAL WORKING GROUP

CHAIRMAN:
Jirgen MATERN, Metro AG, Germany

Vice Chairs:
Cindy JIANG, McDonald’s, USA
Yves REY, Danone, France

Hugo BYRNES, Ahold, The Netherlands
Marcos J. M. CAMPOS, Bertin, Brazil
Kevin CHEN, China Resources Vanguard, PR
of China

Carol CISZEK, Kraft Foods, USA

D.V. DARSHANE, Cola-Cola, USA

Bryan FARNSWORTH, Hormel Foods, USA
Hervé GOMICHON, Carrefour, France
Cenk GUROL, £0ON, Japan

Payton PRUETT, Kroger, USA

Michael C. ROBACH, Cargill, USA

Rick ROOP, Tyson Foods, USA

Frank YIANNAS, Wal-Mart, USA

Johann ZUBLIN, Migros, Switzerland

CHAIRMAN:
Kevin SWOFFER, Independent
Consultant

AEON CO., LTD., JAPAN

AIB INTERNATIONAL, UK
AMERICAN MEAT INSTITUTE, USA
AMERICAN NATIONAL STANDARDS
INSTITUTE, USA

ANAB, USA

AQUACULTURE CERTIFICATION COUNCIL,

USA

ARAMARK, USA

AUCHAN HYPERMARCHES FRANCE,
FRANCE

AZZULE SYSTEMS, USA

BARILLA, ITALY

BERRY PLASTICS CORPORATION, USA
BIOSPARTNERS LIMITED, UK

BRC - BRITISH RETAIL CONSORTIUM, UK
BUREAU VERITAS, FRANCE
CAMPBELL'S, UK

CANADIAN COUNCIL OF GROCERY
DISTRIBUTORS, CANADA

CANADIAN GRAIN COMMISSION,
CANADA

CANADIAN HORTICULTURAL COUNCIL,
CANADA

CANADIAN SEED INSTITUTE, CANADA
CARGILL INC., USA

CARREFOUR, FRANCE

COCA-COLA, BELGIUM

COLEACP PESTICIDES INITIATIVE
PROGRAMMIE, BELGIUM

CONAGRA, USA

DANISH AGRICULTURE & FOOD COUNCIL,
DENMARK

DANONE, GERMANY

DARDEN, USA

DAYMON, USA

DELOITTE & TOUCHE, USA

DIVERSEY, BELGIUM

DNV, ITALY

DQS DE CHILE, CHILE

ECOLAB, USA

ENAC - ENTIDAD NACIONAL DE
ACREDITACION, SPAIN

EUROFINS CERTIFICATION, FRANCE
EXPONENT INTERNATIONAL LIMITED, UK
FEDERALIMENTARE, ITALY

FOOD MARKETING INSTITUTE (FMI), USA
GLOBALGAP, GERMANY

GROCERY MANUFACTURERS
ASSOCIATION, USA

HAUPTVERBAND DES DEUTSCHEN
EINZELHANDELS, GERMANY

H-E-B, USA

HEINZ NORTH AMERICA, USA

HONG KONG QUALITY ASSURANCE
AGENCY, HONG KONG CHINA

HORMEL FOODS CORPORATION, USA
INTERTEK FOOD SERVICES, USA

1SO, SWITZERLAND

JMR, PRESTAGAO DE SERVIGOS PARA A
DISTRIBUIGAO S.A, PORTUGAL
KEYSTONE FOODS, FRANCE

KRAFT FOODS, USA

LAND O'LAKES, USA

LLOYD'S REGISTER QUALITY ASSURANCE,
NETHERLANDS

MAPLE LEAF FOODS, CANADA
MCDONALD'S EUROPE, UK

METRO AG, GERMANY
MICHIGAN STATE UNIVERSITY, USA
MODELO CONTINENTE, PORTUGAL
NATIONAL FISHERIES INSTITUTE,
USA

NSF, USA

PEPSICO, USA

PICK N PAY RETAILERS, SOUTH
AFRICA

PROCERT SA, SWITZERLAND

QS QUALITAT UND SICHERHEIT
GMBH, GERMANY

RESEARCH INSTITUTE FOR QUALITY
LIVING, JAPAN

ROYAL AHOLD, NETHERLANDS
S.B. ALLIANCE, FRANCE

SAI GLOBAL, UK

SARA LEE CORPORATION, USA
SGS, USA

SILLIKER, FRANCE

STARBUCKS, NETHERLANDS
STERITECH, USA

SYSCO CORPORATION, USA

U.S. FOODSERVICE, USA

UKAS - UK ACCREDITATION
SERVICE, UK

UNITED NATIONS INDUSTRIAL
DEVELOPMENT ORGANIZATION,
AUSTRIA

UNITED FRESH PRODUCE
ASSOCIATION, USA

WAL-MART, USA

WEGMANS, USA

YUM!, USA
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CDF— L& The Consumer Goods Forum EBER®D CEO H 5354 %5 (F1= CCO(Chief Customer/ Chief Commercial Officer) T
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D> s.ritter@theconsumergoodsforum.com

John ADEN, Wal-Mart

Mark ALEXANDER, Campbell Soup Petraea HEYNICKE, Nestlé

Dirk van den BERGHE, Delhaize Group lain HOLDING, Beiersdorf

Diego BEVILACQUA, Metro Group Shigeru KOSHIBA, Kao

Claudio COLZANI, Unilever Philippe LAMBOTTE, Kraft Foods
Jean Noel DIVET, L’Oréal John MAYER, Smucker

Kevin DOUGHERTY, The Kroger Kiki STIEMER, Royal Ahold

Bob FREGOLLE, Procter & Gamble Jeffrey STRONG, Johnson & Johnson
Marty GARDNER, Wegmans Jerry WILSON, Coca-Cola

Ignacio GONZALEZ, Carrefour Group Andrew YAXLEY, Tesco




HBEIF—HADEYH#A (FOCUS ON CONSUMER)
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> www.tcgfmarketingforum
> marketing@theconsumergoodsforum.com

MARKETING COMMITTEE

Co-Chairmen:
Stephen SMITH, Delhaize Group, Belgium
Arnaud DE BELLOY, Nestle Group, Switzerland

Jonathan ACKERMAN, Pick N Pay Retailers, South Africa
Adam BALON, Innocent Drinks, UK

Dieter EBBERS, Henkel, Germany

Angela FRANCOLINI, Mc Cormick, USA
Markus GISIGER, Migros, Switzerland

Peter GROVES, Tesco, UK

Anthony HUCKER, Wal-Mart, USA

Mateja JESENEK, Mercator, Slovenia

Sharon JESKE, The Consumer Goods Forum
Robert KITCHING, Unilever, The Netherlands
Meg LEVENE, Johnson & Johnson, USA

IT 2371 (EDRR-T—4D R EEE)

Fiona MA, Swire Beverages, People’s Republic Of China
Kristen NOSTRAND, Procter & Gamble, USA
Nick POWELL, Energizer, UK

Patrick ROUVILLOIS, Carrefour, France

Jean RUBENS, Casino, France

Vanessa SILVA, Jeronimo Martins, Portugal
Satoru TANAKA, Kao, Japan

Andre TORDJMAN, Little Extra, France
Jean-Jacques VANDENHEEDE, Nielsen, Belgium
Patrick WAUTERS, Chiquita, Belgium

Belinda YOUNGS, Sobeys, Canada

Paolo ZAZz|, Barilla, Italy
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D>www.tcgfit.com
D> it@theconsumergoodsforum.com

INFORMATION TECHNOLOGY COMMITTEE

Co-Chairmen:
August HARDER, Coop, Switzerland
Clyde PEREIRA, Coca-Cola Hellenic, Austria

Luis ARAUJO, Jeronimo Martins, Portugal
Kevin BERRY, Waitrose, UK

Greg BUCKLEY, Pepsico, USA

Guy CHAMBERS, Swire Beverages, China
Andrija DEREZIC, Mercator Group, Slovenia
Benoit FREMAUX, Monoprix, France
Martin HAAS, Migros, Switzerland

Scott HARRISON, Delhaize Group, USA
Sharon JESKE, The Consumer Goods Forum
Clinton KEAY, Sobeys, Canada

Espen KJONSBERG, Norgesgruppen, Norway
Andreas KRANABITL, Spar, Austria

Ben LANDIS, Johnson & Johnson, USA
Simon POTTS, Boots, UK

Marco ROSSI, Barilla, Italy

Jens SIEBENHAAR, Rewe, Germany
Francesco TINTO, Kraft Foods, USA
Milan TURK, Procter & Gamble, USA
Wim Van HERWINEN, Metro, Germany
Jerry WOLFE, Mc Cormick, USA

Mike YORWERTH, Tesco, UK
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> www.globalscorecard.net

D> r.hagedorn@theconsumergoodsforum.com

GLOBAL SCORECARD WORKING GROUP

Co-Chairmen:
Rita MARZIAN, Metro
Jim FLANNERY, Procter & Gamble

AIM / ECR EUROPE

Cal State San Marcos

CARREFOUR

CGC Japan

COCA-COLA

COLGATE-PALMOLIVE
CONTINENTAL CAR TIRES / EUROPE
DANONE

ECR Brazil

ECR France

ECR Switzerland

FMI (FOOD MARKETING INSTITUTE)

YIS54Fz—>

GS1 KELLOGG'S EUROPE
GS1 Austria KIMBERLY-CLARK
GS1 Canada KRAFT FOODS

GS1 Columbia (CECRAL) METRO

GS1 France MIZKAN

GS1 Germany NESTLE

GS1 Japan ORACLE

GS1 Mexico (AMECE) PEPSICO

GS1 Netherland PROCTER & GAMBLE
GS1 Spain S.T. Corp.

GS1US SA2 WORLDSYNC
IBM SARA LEE

IBM BUSINESS SOLUTIONS/ECR

SARA LEE INTERNATIONAL

ASIA/THAILAND UNILEVER

IBM US UNIVERSITY OF ST. GALLEN
JM SMUCKER WEGMAN’S

JOHNSON & JOHNSON WHU KOBLENZ

KAO

COAZTTATIE, YTFAFI— - IRTAVIDHELLEEIEL, BE-BEROEE HBELBEE DY —ERALALOREETT
S5t=HICEEIER LA RBL UK LITERE LA TTEHLTVET . 4 TS F— UM SEEDHVDIRFEBRITZODARNTFH
TARADWEEFLYO DR HBZHRDLICRYBATHET,

IRFHAR:

RRANTSHTARERF—LOEHITETS.

s RYRI—FU T OBRECF LY ORBNTESTTYNTH—LERET B,
. RRFSOTARADEEATERIZ (L, T2a—Fv—- Y TS5A - Fz—2OGUSIIZET LD EE1TS,

. AEF—LOERAZRES S,

> www.tcgfsupplychain.com

> supplychain@theconsumergoodsforum.com

SUPPLY CHAIN COMMITTEE

Co-Chairmen
Tony VENDRIG, Ahold Europe, The
Netherlands

John PHILLIPS, PepsiCo, USA

Petra ALBUSCHUS, ICA AB, Sweden
Mark AYLWIN, Booker Direct, UK
Tony BORG, Nestlé Group, Switzerland
Rick CICCONE, Mc Cain Foods, USA
Kevin DOUGHERTY, The Kroger, USA
Martin GLEISS, Spar At, Austria

Dirk HOLBACH, Henkel Kgaa, Germany

Takao IWAMOTO, £0ON, Japan

Sharon JESKE, The Consumer Goods Forum
Greg KETCHUM, Kellogg Company, USA
Luc KOENOT, Delhaize Group, Belgium
Herbert KUENG, Kraft Foods International,
Austria

Kerry McNAIR, The Coca-Cola Company, USA
Andreas MUNCH, Migros, Switzerland
Stefano PIETRONI, Barilla, Italy

Jim RADIN, Mc Cormick, USA

Gerhard ROUX, The Dairy Farm, Singapore

Joze SADAR, Mercator Group, Slovenia
Nuno SERENO, Jeronimo Martins, Portugal
Yannis SKOUFALOS, Procter & Gamble, USA
Antoine VANLAEYS, L’Oréal, France
Michael WHITING, Johnson & Johnson, USA

Current Special Advisors to the Committee
Valentin ELISTRATOV, DHL Exel, Germany
Jacky GERVIS, FM Logistic, France
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> www.futuresupplychain.com
> r.hagedorn@theconsumergoodsforum.com

FUTURE SUPPLY CHAIN PLATFORM

Co-Chairmen:

Roland DACHS, Crown Europe HEINEKEN

Agustin RIVEIRO, Carrefour KELLOGG COMPANY
KRAFT FOODS EUROPE

AHOLD L'OREAL

AIM / ECR EUROPE MARS

BARILLA METRO GROUP

BEIERSDORF AG NESTLE

CAPGEMINI PHILIPS

COLGATE PALMOLIVE PMI Services, S.L.

CROWN EUROPE PROCTER & GAMBLE

ENERGIZER SARA LEE INTERNATIONAL

FREUDENBERG HAUSHALTSGRUPPE KG (VILEDA) SCA Tissue Europe

GROUPE CARREFOUR TESCO

GRUPO DAMM UNILEVER
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> http://gusi.mycgforum.com
D> r.hagedorn@theconsumergoodsforum.com

GLOBAL UPSTREAM SUPPLY INITIATIVE (GUSI)

Co-Chairmen: FIRMENICH HENKEL PIPECHAIN
Garry HAWORTH, Nestlé FOUNDATION FOR STRATEGIC INTERNATIONAL FLAVOURS & SAP AG
Roland DACHS, Crown Europe SOURCING (F4SS) FRAGRANCES (IFF-US) SEEBURGER
GENERAL MILLS KENRA LTD. SYMRISE

CADBURY ADAMS GS1 KIK CUSTOM PRODUCTS THE HERSHEY COMPANY
COLGATE PALMOLIVE GS1 CANADA KLEEN TEST PRODUCTS THE PROCTER & GAMBLE
CRESCENT PARK GS1 NETHERLAND KRAFT FOODS COMPANY
CORPORATION GS1US LEK INC. TYSON FOODS
CROSSGATE INC. GXS MARS PETCARE FRANCE UNILEVER
CROWN H.J. HEINZ COMPANY OF MERIDIAN INDUSTRIES INC. VICS (VOLUNTARY
ELEMICA CANADA LP. NESTLE S.A. INTERINDUSTRY COMMERCE

NOVOZYMES SOLUTIONS)

WRIGLEY US
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D> r.lane.okelly@theconsumergoodsforum.com
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> www.tcgfsummit.com
> summit@theconsumergoodsforum.com

CHAIRMAN:

Klaus DOHLE, Dohle Handelsgruppe, Germany TOKYO TASKFORCE:

Nick BADMINTON, Pick n Pay Stores Ltd, South Africa Norio HAYASHI, Izumiya, Japan

Mark BATENIC, IGA, USA Masatoshi ITO, Ajinomoto, Japan

ED CHAN, Wal-Mart, PR of China Kazuyasu KATO, Kirin Holdings Company, Japan
Peter CHILD, McKinsey & Co Inc.., UK Motoya OKADA, Aeon, Japan

Claudio COLZANI, Unilever, USA Motoki OZAKI, Kao Corporation, Japan
Antonio COTO GUTIERREZ, Dia, Latin America Dong-Ick SHIN, Mega Mart , South Korea

Werner GEISSLER, Procter & Gamble, USA

Rhoda LANE-O’KELLY, The Consumer Goods Forum
Jean-Jacques LEBEL, L’Oréal, France

Alfred OETKER, Dr. Oetker Nederlands, The Netherlands
Dominique REINICHE, Coca-Cola, Europe

Anders SVENSSON, ICA AB, Sweden

Dirk VAN DEN BERGHE, Delhaize, Belgium
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> www.tcgfflp.com
D> flp@theconsumergoodsforum.com

CHAIRMAN:
Guy TIEBACKX, Develey Senf & Feinkost, Germany

Hege ABRAHAMSEN, ICA, Norway

Georg BRUCH, Globus, Russia

Jerry FLEEMAN, Food Lion, USA

Richard FLINT, Nike, The Netherlands

Tara HAYNIE, Wal-Mart, USA

Paul HAVINGA, Albert Heijn, The Netherlands

Karsten KAMIN, Coca-Cola, Germany

Patrick KGENGWENYANE, Pick n Pay, South Africa
Rhoda LANE-O’KELLY, The Consumer Goods Forum
Simon LAU, The Continuity Company, Hong-Kong China
Thomas STORCK, Galeria Kaufhof, Germany

Giuseppe ZULIANI, Conad, Italy
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Dwashington@theconsumergoodsforum.com
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> washington@theconsumergoodsforum.com
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Tel: (+33) 144699930  Fax: (+33) 144 69 99 39
Email: membership@theconsumergoodsforum.com



THE CONSUMER GOODS FORUM

ERRAER

22/24 rue du Gouverneur Général Eboué
92130 Issy-les-Moulineaux

France

Tel: (+33) 1 82 00 95 95

Fax: (+33) 1 82 00 95 96

Email: info@theconsumergoodsforum.com

BAREHBR

T102 - 0093
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#E #(Tetsu TOMONAGA)

Tel: (+81) 3 6272 6283

Fax: (+81) 3 6272 6284

Email: tokyo@theconsumergoodsforum.com

TAVNEEm

8455 Colesville Road, Suite 705

Silver Spring, Maryland 20910

USA

Jonathan BERGER

Tel: (+1) 301 563 3383

Fax: (+1) 301 563 3386

Email: washington@theconsumergoodsforum.com
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The Global Network Serving Shopper & Consumer Needs



