The Sustainable Retail Summit Agenda
Day 1 - 13th October
Timings not indicated will be conﬁrmed shortly
9:00 am - 10:30 am

Conference Welcome by the CGF's Managing Director
9:00 am - 9:05 am

At The Consumer Goods Forum, we are driven by a shared purpose to care for each other and the
planet. That’s why we are delighted to bring our 2021 Sustainable Retail Summit to you this October
for its sixth annual edition. This year’s event will combine the virtual and the physical, allowing you
to connect and join your fellow delegates wherever you are, and however you want.
The SRS brings together hundreds of the world’s industry leaders to dream big and inspire even
bigger impacts. Our industry has come a long way in dealing with today’s big challenges in
sustainability and health and wellbeing, but there is still some way to go. The recent pandemic has
further accelerated the shift into a “new era” of sustainability which is already shaping the industry.
SRS will oﬀer a unique opportunity to learn how we can adapt our business models and take positive
action today to build a positive future for the industry, the planet, and its people.

Speakers
Wai-Chan CHAN, Managing Director, The Consumer Goods Forum

Thought Leadership at the Crossroads of Health & Sustainability The CEO Perspective
-

Speakers
Simon ROBERTS, Chief Executive Oﬃcer, Sainsbury’s

The World Health Organisation's Manifesto for a Healthy and Green
Recovery
-

Speakers
Tom HEAP, Conference Moderator: Freelance Broadcaster & Journalist , BBC
Maria NEIRA, Director, Department of Environment, Climate Change and Health, World Health Organisation

People, Planet, Proﬁt - Driving Ambition to Action in Business
-

More and more, sustainability and health are becoming prerequisites to long-term, eﬃcient,
innovative and resilient business performance. A real shift in mindset is occurring. Join this session
to learn about how business can play its part in better embedding sustainability and health across
business practices. In this moderated discussion, panelists will share their insights on key
sustainability and health issues, ranging from practical ways that retailers can engage suppliers to
reduce food waste, how companies are reducing plastic waste by moving consumers towards a zero
waste model, and progress being made with the CGF’s Collaboration for Healthier Lives Coalition.

Speakers
Tom HEAP, Conference Moderator: Freelance Broadcaster & Journalist , BBC
Ayla ZIZ, Senior Vice President Global Sales, Chief Customer Oﬃcer, Danone
Bertrand SWIDERSKI, Chief Sustainability Oﬃcer, Carrefour

Holistic Wellbeing - Driving Action to Support Mental Health
-

Spanning nutrition, mental health & leadership, join this session to gain insights into new ways of
working post-Covid and what best practices companies are putting in place to support their
employees at such crucial times.

Speakers
Tom HEAP, Conference Moderator: Freelance Broadcaster & Journalist , BBC
Rosie WARIN, CEO, Kin&Co
Rebecca MARMOT, Chief Sustainability Oﬃcer, Unilever

Networking Break
10:30 am - 11:00 am

Timings not indicated will be conﬁrmed shortly
11:00 am - 12:30 pm

Special Session: PA Consulting - How To Pivot Your Business To
Achieve Sustainable Success
11:00 am - 11:30 am

Join us as we explore success stories from global companies that have shifted to more sustainable
business models.
We’ll share real examples of how you can take eﬀective action at scale, to deliver measurable
results and accelerate progress towards climate, social and ﬁnancial aspirations.
Whether through waste valorisation, identifying new revenue streams, adopting cutting-edge
technologies, working with start-ups, using diﬀerent materials or making acquisitions – we’ll share
our expertise, toolkits and open the ﬂoor to your questions.
We help companies seize the commercial opportunity of sustainability, to create lasting and

proﬁtable change across your value chain. We are experts in end-to-end innovation for sustainability
– from insights and strategies to new business models and supply chains, to technology and product
development through to commercialisation. Find out more at www.paconsulting.com/sustainability

Speakers
Wil SCHOENMAKERS, Global Head of Consumer, Retail and Manufacturing, PA Consulting
Kim McCANN, Global Head of Sustainability - Consumer, Retail and Manufacturing, PA Consulting

Nutrition Analytics Applied to Retail Purchase Transaction Data
-

Food and drink purchase records are not only a tool to evaluate business metrics, but a valuable
asset to better understand population and planetary health. They oﬀer novel insights at a scale not
seen before and with temporality that means insights remain timely.
When considering traditional methods of dietary reporting that require primary data collection
through keeping a diary, interviews or active reporting via an app – a new approach with no burden
on the public, and little burden on businesses who generate data reports routinely – transaction data
are particularly appealing. That said, given commercial and personal sensitivities associated with
sales data, data governance and security processes are critical. Developing trusted relationships
with research organisations, such as Universities are an essential part of this process.
In this session we will share with you aspects of a journey building such a relationship between
industry and academia in the UK and ﬁndings from our research. Beginning with purchase records in
a UK national survey, through to purchase records form a supermarket loyalty card we present
ﬁndings on dietary patterns that promote both health and sustainability. We will share insights into
how supermarket transaction records compare with more traditional measures of assessing diet –
addressing the question: Do purchase records represent what is actually consumed?
To wrap up there will be a short interview with a supermarket nutritionist and an academic to
highlight beneﬁts of the collaboration from both sides, before opening up for live Q&A with
conference delegates.

Speakers
Michelle MORRIS, University Academic Fellow - Health Data Analytics, University of Leeds

Making Connections Today for Collective Impact Tomorrow - Getting
Further Faster Towards Healthier Diets from Sustainable Food
Systems
-

The pre-summit preparations for the UN Food Systems Summit, held on September 23rd 2021,
indicate the need for governance to align and integrate a diversity of solutions for collective impact
on health and sustainability. Based on learnings from the Summit process, this session will set out
three key essentials for what governance needs to do to maximise collective impact on healthier
diets from sustainable food systems:
1. Embrace a diversity of solutions – even those you might not agree with.
2. Develop a shared language to talk about the problem – otherwise the solutions will never ﬁt
together for real impact.

3. Manage the power imbalances that come with diversity – there needs to be space for all to thrive.
Join Corinna Hawkes, Director of the Centre for Food Policy at City, University of London, to learn
more about how each of these essentials requires an understanding of the interconnections between
the diﬀerent actions, which in turn will require a shift to systems thinking and doing.

Speakers
Tom HEAP, Conference Moderator: Freelance Broadcaster & Journalist , BBC
Prof. Corinna HAWKES, Director, Centre for Food Policy, City, University of London

Networking Break
12:30 pm - 1:30 pm

Tech Talk: Microsoft - Consumer Goods Sustainability Seven – 7 musthaves on your sustainability agenda
12:40 pm - 12:55 pm

As Consumer Goods companies craft their sustainability strategies, they are being spurred by
regulatory requirements, consumer demands, and our shared responsibility to preserve our planet.
The rapidly escalating climate change crisis has made sustainability a boardroom issue. Now is the
time to act! Explore with us seven key sustainability initiatives that are top of mind for our
Consumer Goods customers. From brands with purpose to consumer transparency; Scope 1, 2, and 3
carbon emissions measurement to re-commerce; green buildings, remote work, and more. Hear how
industry leaders are shaping their sustainability agendas.

Speakers
Shanthi RAJAGOPALAN, Senior Director, Strategic Planning, Worldwide Retail and Consumer Goods

Tech Talk: McKinsey.org - Rethinking Recycling from the Ground-Up
1:05 pm - 1:20 pm

The world is facing a profound waste crisis. Landﬁlls are overﬂowing, methane emissions from
organic waste are dangerously accelerating climate change, and each year 11 million tons of plastic
enter the world’s oceans—largely from emerging economies, where nearly 2 billion people have no
access to waste management. Rethinking Recycling, a ﬂagship initiative of McKinsey.org, is
transforming the way communities in Argentina and Indonesia manage their waste and maximize
recycling, and thus eliminating waste ﬂowing into the environment and improving thousands of lives
in the process. In this Tech Talk, the President and CEO of McKinsey.org, Dr. Shannon Bouton will
share what Rethinking Recycling has learned from its work on the ground, how it is scaling its impact
to dozens more cities, and how sustainable retail can lead the recycling movement for generations
to come.

Speakers
Shannon BOUTON, PhD, President & CEO, McKinsey.org

Timings not indicated will be conﬁrmed shortly
1:30 pm - 3:30 pm

Special Session: Carbon Trust - How to communicate your carbon
product impact to consumers with conﬁdence
1:30 pm - 2:00 pm

Two-thirds of consumers think carbon labelling on products is a good idea and over 50% of
consumers would choose a product with a carbon footprint label. Consumer purchasing power could
be one lever to drive decarbonisation, but to be truly eﬀective, consumers must be able to readily
access information on the true climate change impacts of products and services.
With a growth in corporate demand for product carbon footprinting and labelling, this special session
will provide an overview of footprinting and the beneﬁts that a company has to gain by quantifying
the carbon footprints of their products and services. We will discuss how a product carbon label can
allow you to demonstrate to consumers your transparent and proactive approach, and explore how
certifying the carbon footprint of products helps brands to communicate their carbon impact with
conﬁdence.
Measure your carbon footprint. Reduce your carbon footprint. Show your commitment.

Speakers
Silvana CENTTY, Associate Director, Carbon Trust
Pauline Op de BEECK, Senior Manager, Carbon Trust Europe

The Future of Brands: Facing the Burden of Proof
-

Companies are now facing the burden of proving that their supply chains are free of forced labour,
human rights abuses and deforestation due to increasing regulations (mandatory due diligence,
customs seizures, etc). Companies need to navigate this complex, evolving regulatory landscape
and the best chance of success in ensuring compliance is by being proactive and thorough in the
human rights and environmental due diligence of their supply chains. This panel will discuss how the
CGF helps support members in addressing due diligence through the Forest Positive Coalition,
Human Rights Coalition and Sustainable Supply Chain Initiative. It will also probe into how
governments can and should coordinate on information linked to company due diligence and supply
chains, and how best to streamline current and emerging legislation.

Speakers
Didier BERGERET, Director Social Sustainability & SSCI , The Consumer Goods Forum
Dame Sara THORNTON DBE QPM, UK Independent Anti Slavery Commissioner
Brian WHITE, Vice President, Compliance, The J.M. Smucker Co.
Barbara WETTSTEIN, Public Aﬀairs & ESG Engagement Manager, Sustainable Sourcing, Nestlé S.A.

How to Include Refugees in Your Company’s Supply Chain and
Mitigate the Risk of Forced Labor
-

The Tent Partnership for Refugees mobilizes the business community to economically integrate
refugees by including them in their core business operations – including by mobilizing suppliers and
vendors to hire refugees, or sourcing from businesses that employ refugees. When refugees arrive in
a new host country, it is crucial they ﬁnd work to earn a living for themselves and their families. In
many major refugee-hosting countries, refugees don’t have the legal right to work — this means
they often end up working in dangerous, unregulated jobs where they are at greater risk of
exploitation. However, even in countries where refugees do have the right to work, they are often
pushed into jobs that put them at risk of working in unsafe conditions, earning lower wages than
local workers, or being forced to work to pay oﬀ debt.
In partnership with leading forced labor non-proﬁt Verité, Tent has published a new report,
Combating Forced and Child Labor of Refugees in Global Supply Chains: The Role of Responsible
Sourcing, that will launch exclusively at the Sustainable Retail Summit 2021, to explore why and
how companies should proactively include refugees in their supply chains to mitigate against the
risk of forced and child labor.
Join this panel discussion to learn about the reasons refugees end up in situations of forced labor,
why companies should take proactive steps to tackle vulnerability to forced labor in the supply chain
including their experience of refugee inclusion, and the practical steps that companies should take
on these key issues.

Speakers
Didier BERGERET, Director Social Sustainability & SSCI , The Consumer Goods Forum
Veronica ROSSINI, Director of External Engagement, Tent Partnership for Refugees

Sustainability: What American Grocery Shoppers Expect
-

US shoppers expect supermarkets to “up their game” relative to sustainability. Shopper concerns
relate mostly to what they see and understand — such as plastic packaging and food waste. They
want grocery retailers to play a leading role in protecting the environment, as well as in treating
their employees fairly and with dignity. For their part, supermarket chains understand the need to
be good stewards of the environment by doing more, but also want to ensure they receive credit for
the positive steps they are taking — particularly around donations to food banks.
In this presentation, we will hear from some of the most highly respected supermarket chains in the
country on how they think about sustainability within the context of their business, the actions they
are taking, and how they intend to “move the needle” further. We’ll examine speciﬁc steps they are
taking, how they communicate those activities to shoppers and how, internally, they discuss the
costs and rationale for all these activities to provide attendees a sense of the real-world challenges
and opportunities companies face as they implement sustainability strategies.

Speakers
Ignacio GAVILAN, Environmental Sustainability Director, The Consumer Goods Forum
Mark TUFFIN, Senior Vice President, The Kroger Co.

Networking Break
3:30 pm - 4:00 pm

Tech Talk: Bel Group - Tackling Climate Change as a Food Company:

from Ambition to Action
3:35 pm - 3:50 pm

The last few decades have seen an increase in data and the amount of tools available to measure
climate change and the impact of human activity on the environment. These diagnoses, which
initially encouraged our industry to make commitments, now guide the reality of our daily actions
throughout our value chain. The pertinent question is no longer “what do we have to do?” but “how
should we do it eﬃciently?”. At Bel, our mission is to oﬀer healthier and responsible food for all,
which fully integrates the reduction of our carbon emissions across our value chain: with our
farmers, in our factories and with our logistics chain; by ﬁghting against food waste; by working on
responsible packaging; or by reviewing our portfolio. This mission involves transforming our business
model, and our organization. It means working hand-in-hand with our entire ecosystem — from
farmers to retailers, but also with our employees with our carbon decision-making tool, which gives
them the ability to have a positive impact in a concrete manner.

Speakers
Cécile BELIOT, Group Executive Vice President

Timings not indicated will be conﬁrmed shortly
4:00 pm - 5:45 pm

Special Session
4:00 pm - 4:30 pm

More to be announced soon!

Circular Economy in Action: Waste by Design
-

One reason why plastic packaging ends up in nature is due to the complexity of the recycling
process, which can be complicated by poor packaging design, the inclusion of problematic materials
and the presence of excess packaging. Advancing on their top priority, the CGF’s Plastic Waste
Coalition members have now ﬁnalised the complete series of “Golden Design Rules”, for the design
of plastic packaging, created to accelerate progress towards using less and better plastic. Join this
panel to learn more about the practical implementation and application of these rules within
companies and how plastics packaging is being redesigned in innovative ways to reduce waste and
increase recyclability.

Speakers
Willemijn PEETERS, CEO & Founder, Searious Business
Chris DALY, Chief Sustainability Oﬃcer, PepsiCo Europe
Ian GORDON, Senior Vice President, Loblaw Brands Ltd.

Health & Sustainability - Combatting Inequality & Promoting
Inclusiveness

-

The CGF’s Collaboration for Healthier Lives (CHL) Coalition is about making it easier for people
around the world to adopt healthier lives for themselves and their families. It’s about making
healthier decisions easier and habitual for people in every community around the world, it’s about
local initiatives in local communities. With a special focus on Latin America, this session will tackle
the challenges and showcase the solutions to combatting health inequalities linked to poverty and
malnutrition. Panelists will provide concrete, practical examples of local and regional initiatives that,
coupled with collaboration across stakeholders and sectors, are paving the way to overcoming
inequality and promoting inclusiveness.

Speakers
Sharon BLIGH, Health & Wellness Director, The Consumer Goods Forum
Andrea JIMENO, Communications & Sustainability Director, Jerónimo Martins Colombia – Tiendas Ara
Marcus OSBORNE, Senior Vice President, Walmart Health, Walmart
Anabelle DURÁN, Marketing and Customer Experience Manager, Auto Mercado S.A.

Day 2 - 14th October
Timings not indicated will be conﬁrmed shortly
9:00 am - 10:30 am

Welcome to Day 2 of SRS 2021!
9:00 am - 9:05 am

Join us for the second day of SRS 2021 to deep dive into some of the pressing concerns taking place
in the industry. Delegates will hear from leading company CEOs on how business can go even
further in embedding sustainability and health into its business practices and discover more about
the important work being carried by key stakeholders in the health, waste, climate and human rights
landscapes.

Speakers
Tom HEAP, Conference Moderator: Freelance Broadcaster & Journalist , BBC

The European Commission - Transitioning to a Circular and Green
Economy
-

Join Emmanuelle Maire to learn more about the core activity of the European Commission’s
Sustainable Production, Products and Consumption team and how it is supporting the transition to a
circular and green economy within the broader context of the European Green Deal.

Speakers
Tom HEAP, Conference Moderator: Freelance Broadcaster & Journalist , BBC
Emmanuelle MAIRE, Directorate General for the Environment, Head of Unit Sustainable Production, Products and
Consumption, European Commission

Special Keynote from EuroCommerce
-

Speakers
Juan Manuel MORALES, President, EuroCommerce

Join the Race To Zero - Climate Transparency Ahead of COP26
-

Speakers
Tom HEAP, Conference Moderator: Freelance Broadcaster & Journalist , BBC
Alan JOPE, CEO, Unilever
Andrew Griﬃth MP, UK’s Net Zero Business Champion

Health & Sustainability - A View from Asia
-

Join Mr. Takaaki Nishii, President & Chief Executive Oﬃcer of Ajinomoto Group, to learn more about
how business can play its part in providing consumers and employees with delicious and sustainable
foods that support and form the foundation to healthy and nutritious diets in Japan and the Asian
region more broadly.
Mr. Nishii will share Ajinomoto’s purpose and vision and introduce some of the company’s important
health and wellbeing initiatives, all within the framework of societal collaboration and partnerships
with academia, local governments and authorities, with the objective of building uniﬁed action and
shared goals to improve the health of both people and planet.

Speakers
Takaaki NISHII, Member of the Board, Representative Executive Oﬃcer, President & Chief Executive Oﬃcer,
Ajinomoto Co., Inc.

Fireside Chat with Emmanuel Faber
-

Speakers
Tom HEAP, Conference Moderator: Freelance Broadcaster & Journalist , BBC
Emmanuel FABER, Former Danone Chairman & CEO, Former CGF Co-Chair

Networking Break
10:30 am - 11:00 am
11:00 am - 12:30 pm

Special Session
11:00 am - 11:30 am

More to be announced soon!

Thought Leadership on Sustainability with ICA Gruppen
-

Per Strömberg will talk about how ICA Gruppen as a leading grocery retailer and an inﬂuencer in
society, responds to and leverages the increasing interest in sustainability – and how climate and
health constitute key drivers for innovation, new business opportunities and internal commitment.

Speakers
Tom HEAP, Conference Moderator: Freelance Broadcaster & Journalist , BBC
Per STRÖMBERG, CEO, ICA Gruppen

Activating Solutions to Net Zero Carbon
-

This session will bring together practical examples and solutions from across the globe on how
businesses can accelerate their own Net Zero Carbon Journey with both retail and manufacturing
organisations sharing their stories alongside Paul Crewe, Anthesis Groups’ Chief Sustainability
Oﬃcer.

Speakers
Paul CREWE, Executive Director and Chief Sustainability Oﬃcer, Anthesis Group
Anna TURRELL, Head of Environment, Tesco plc
David CROFT, Global Director, Sustainability, Environment & Human Rights, Reckitt

Networking Break
12:30 pm - 1:30 pm

Tech Talk: Maersk - Now There Is Choice: Decarbonizing Logistics
12:40 pm - 12:55 pm

Mads Stensen, Senior Sustainability Developer at Maersk, addresses the nature of the sustainability
challenges that supply chains face today and how brands can overcome them by decarbonising their
logistics.

Speakers
Mads STENSEN, Senior Sustainability Developer, Maersk

Tech Talk: Merck Animal Health
1:05 pm - 1:20 pm

More to be announced soon!

Timings not indicated will be conﬁrmed shortly
1:30 pm - 3:30 pm

Special Session
1:30 pm - 2:00 pm

More to be announced soon!

Health & Wellbeing - Global Trends in Consumer Behaviour
-

Speakers
Sharon BLIGH, Health & Wellness Director, The Consumer Goods Forum
Alden LAI, Executive Advisor, Wellbeing for Planet Earth Foundation & Assistant Professor, New York University
Yoshiki ISHIKAWA, Public Health Researcher, Wellbeing for Planet Earth Foundation

A Unique Partnership to Eradicate Forced Labour
-

The CGF’s Human Rights Coalition – Working to End Forced Labour (HRC) recently signed a
Memorandum of Understanding with the Fair Labor Association (FLA) and the International
Organization for Migration (IOM). This milestone commences a ﬁve-year technical collaboration that
will help HRC members advance in their objective to help achieve fair and decent working conditions
worldwide by driving individual and collective action in their businesses and supply chains to
eradicate forced labour. This session will serve as an introduction to the HRC Coalition with a focus
on concrete, implementation projects. Join the FLA, IOM and the Coalition’s Committee Co-Chairs,
Veronika Pountcheva and Paul Lalli, to learn more about this unique partnership and why it matters
to the industry.

Speakers
Tom HEAP, Conference Moderator: Freelance Broadcaster & Journalist , BBC
Veronika POUNTCHEVA, Global Director Corporate Responsibility, METRO AG
Paul LALLI, Global Head of Human Rights, The Coca-Cola Company
Richa MITTAL, Senior Director of Supply Chain Innovation and Partnerships, Fair Labor Association (FLA)
Maximilian POTTLER, Project Manager, International Organization for Migration (IOM)

Global Supply Chain Strategy: Addressing the Triple Challenges of

Resilience, Sustainability and Transparency
-

The architects of the world’s consumer goods supply chains are in the midst of responding to an
unprecedented combination of external challenges. Geopolitical uncertainties, along with more
immediate Covid-related disruptions are forcing companies fundamentally to rethink their
approaches to resilience. At the same time, the demands of environmental and social sustainability –
from the ﬁrst mile to the last mile – have become paramount. Meanwhile, consumers, ESG investors,
governments and NGOs are eﬀectively pushing for vastly increased transparency on the entire
chain.
In this session we will explore the extraordinary wave of strategic innovations that these challenges
are beginning to unleash and how those innovations might play out over the coming years. We’ll
discuss for example: the pluses and minuses of more “closed” versus “open” supply chains; the role
of veriﬁcation technologies like satellite imaging and social media monitoring; and the realities
versus the promises of the new breed of traceability services.

Speakers
Steven JAMES, Senior Director Commodities, Oils, PepsiCo

Networking Break
3:30 pm - 4:00 pm

Tech Talk: PEFC and SFI - Forest Positive Collaboration Through
Forest Certiﬁcation
3:35 pm - 3:50 pm

PEFC and SFI are on a forest positive journey – learning, adapting, and collaborating – advancing
climate neutral and nature positive outcomes through sustainable forest management.
As the world looks for impactful pathways to address climate change, biodiversity and other
sustainability and ESG related goals, forest certiﬁcation programs like PEFC and SFI provide many
scalable nature-based-solutions.
Hear from Fabienne and Jason as they oﬀer solutions and insight into forest positive collaborations.

Speakers
Fabienne SINCLAIR, Head of Marketing, PEFC International
Jason METNICK, Senior Vice President, Customer Aﬀairs, Sustainable Forestry Initiative, Inc.

Timings not indicated will be conﬁrmed shortly
4:00 pm - 5:30 pm

Special Session
4:00 pm - 4:30 pm

More to be announced soon!

Leading Standards and Companies Change the Future of Seafood
Traceability
-

Retailers face some of the largest risks when it comes to brand reputation, and robust, full-chain
product traceability is an excellent tool for companies to bring more transparency to their supply
chains and validate the legality, sustainability, and social responsibility claims being made by their
suppliers. In the seafood industry, the Global Dialogue on Seafood Traceability (GDST) has
developed groundbreaking standards for electronic and interoperable traceability that enables
eﬀective, reliable, and aﬀordable solutions across the supply chain. This session will bring together
industry leaders to share their stories of why implementing the GDST standards is a business-smart
decision, has helped them reduce various risks in their supply chains, and how utilization of the
standards has already provided numerous beneﬁts across their company and to their customers.

Speakers
Traci LINDER, Manager, Global Seafood Traceability, World Wildlife Fund (WWF)
Carrie BROWNSTEIN, Principal Quality Standards Advisor, Seafood, Whole Foods Market
Britta GALLUS, Head of Corporate Responsibility, METRO AG

Unsustainable Investment: Global Impacts on Future Generations with Richard Curtis, British Screenwriter, Producer, and Film Director
-

With a warming planet and a natural environment under threat, the decisions we make on how our
money is invested will impact on future generations for decades to come. There’s $50 trillion
invested in pensions globally, and that’s money owned by all of us. But while investing in many vital
businesses, pensions have also been fuelling some of the most unsustainable industries on the
planet. From tobacco to fossil fuels, weaponry to gambling, pension funds have invested trillions on
our behalf without asking us the crucial question – do these investments create a world we actually
want to live in?

Speakers
Tom HEAP, Conference Moderator: Freelance Broadcaster & Journalist , BBC
Richard CURTIS, Director, Writer and SDG advocate

SRS 2021 - Conference Closing Remarks
-

