
Coalition member since 2020. As of September 2026, PALM OIL, DIRECT SOY, EMBEDDED SOY, PPP, BEEF are material commodities for Sainsbury's.

Commodity KPI Number
Publicly reported value or narrative for 

2026 reporting on 2025 data for all of the 
commodities

Methodology for value reported Scope

Palm Oil (CPO/PKO) 1.5.1 89%
Fully adopted the FPC DCF Methodology
RSPO segregated 100%

Palm Oil Derivatives 1.5.1 2.7%
Fully adopted the FPC DCF Methodology
RSPO segregated

100% (derivatives comprise 7% of total 
palm oil footprint)

Direct Soy 1,8 not reporting - -
Embedded Soy 1,8 36% Partially adopted the FPC DCF Methodology 100%
Fibre based Products 1,8 not reporting - -
Packaging 1,8 not reporting - -

Beef and cattle derived products 1,6 96%
Fully adopted the FPC DCF Methodology
low risk origin 100% own brand products

DCF Suppliers | Element 2

Commodity
KPI 

Numbers
Engaging suppliers on commodity 

Palm Oil (CPO/PKO) 2.2.1 100%
Palm Oil Derivatives 2.2.1 100%
Direct Soy 2.2.1 30%
Embedded Soy 2.2.1 30%
Fibre based Products 2.2.1 not reporting
Packaging 2.2.1 not reporting
Beef and cattle derived products 2.3.1 narratively reporting

Forest Positive Landscapes

Commodity
KPI 

Numbers

Publicly reported value or narrative for 
2026 reporting on 2025 data for all of the 

commodities
Link to publicly available source

Palm Oil (CPO/PKO) 4,4
Tackling Deforestation in Indonesia Through 
Multistakeholder Platform at Landscape Scale

https://sourceup.org/initiatives/tackling-
deforestation-in-indonesia-through-
multistakeholder-platform-at-landscape-scale

Palm Oil Derivatives 4,4
Tackling Deforestation in Indonesia Through 
Multistakeholder Platform at Landscape Scale

https://sourceup.org/initiatives/tackling-
deforestation-in-indonesia-through-
multistakeholder-platform-at-landscape-scale

Direct Soy 4,4 Responsible Commodity Facility
https://sourceup.org/initiatives/responsible-
commodities-facility-rcf

Embedded Soy 4,4 Responsible Commodity Facility
https://sourceup.org/initiatives/responsible-
commodities-facility-rcf

Fibre based Products 4,4 not reporting -
Packaging 4,4 not reporting -

Beef and cattle derived products 4,4 PCI Western Mato Grosso
https://sourceup.org/initiatives/western-mato-
grosso

No. of landscapes member is investing in 3

SAINSBURY'S

Theory of Change | Halting deforestation and conversion and transforming key commodity sectors to forest positive.
At the heart of our work lies a comprehensive theory of change that guides our work towards a forest positive future. By recognising the interconnected challenges within commodity supply chains, we can 
drive meaningful change that not only protects our forests but also enhances the well-being of communities linked to production landscapes. Our approach emphasises collaboration with diverse stakeholders 
and a commitment to transparency, ensuring that we can effectively address deforestation and promote responsible practices. Through our collaborative efforts, we aim to transform our supply chains and 
create sustainable outcomes that resonate across the industry. 

The following report includes information on this member company's performance reporting against each of our Forest Positive Coalition's Key Performance Indicators (KPIs), highlighting their progress in the 
three key areas that make up our Theory Of Change: DCF Supply, DCF Suppliers and Forest Positive Landscapes. For a full methodology on the Forest Positive Coalition’s reporting process, including a list of all 
KPIs and public information requirements, visit https://www.theconsumergoodsforum.com

DCF Supply | Element 1: Own Supply Chain
We have recommended targets to source DCF palm oil, soy, beef and PPP (paper, pulp and fibre-based packaging) alongside a people positive approach which promotes positive outcomes for the communities 
linked to production landscapes. 

We support suppliers to transform their production of these key commodities to DCF in line with our members’ commitment. Direct engagement in supply chains helps us understand where deforestation, 
conversion and human rights risks may occur so we can recommend actions to be taken by members to support improved supplier performance.

We address systemic issues in the ‘production landscapes’ of these commodities so they are transformed into forest positive areas. Strategic investment and 
collaboration will drive forest conservation, ecosystem restoration and improved livelihoods.



The following table includes a list of each Key Performance Indicator (KPI) for each material commodity, along with the company’s 2025 reporting record. The record includes the following responses:
   - “Yes” indicates a company is reporting against a KPI and reporting quantitatively where indicated
   - “Yes–narrative reporting” indicates a company is reporting qualitatively against a quantitative KPI
   - “Not yet reporting” response indicates a company is not yet reporting on a KPI
   - “N/A” indicates a KPI was not established in a given year

The DCF commodity methodologies are subject to updates based on commodity working group discussions and wider sectoral alignment. The 2026 reporting cycle is based on the following DCF methodology 
versions:
   - Palm Oil DCF Methodology Version 0.2
   - Soy DCF Methodology Version 1.1
   - PPP DCF Methodology Version 0
   - Beef DCF Methodology present in Roadmap Guidance version 1.4

This information has been self-reported by companies and verified by Proforest. Links are provided to information when a company is reporting (“Yes”) against a public information requirement, and when a 
company is reporting qualitatively (“Yes narrative reporting”) against a quantitative KPI. For a full methodology on the Forest Positive Coalition’s reporting process, including a list of all KPIs and public 
information requirements, visit https://transparency.tcgfforestpositive.com 

If you have any questions about this report, please contact forestpositive@theconsumergoodsforum.com



SOY Publicly reported value and 
method provided in 2025

Will your company be able to publicly 
report on this KPI by June 30th? 

(Select option from the dropdown) 

Publicly reported value or narrative for 
2026 reporting on 2025 data for all of the 

commodities

Methodology for 
value reported

Scope
(materials/products in-
scope of the reported 
value, and proportion 
of total commodity 
volume that scope 

represents)

Link to publicly 
available source

Target 
(Optional)

SECTION A: DIRECT SOY
1.0 - Element 1: Own Supply Chain
1.5 - % of total commodity volume that is in scope of Element 1 
reporting, including narrative explanation of volumes excluded from 
scope

did not report No Not reporting - volumes are not significant 
enough

1.8 - % Deforestation and Conversion free (DCF) volumes and break-
down into: % DCF certified; % Farm-level DCF; % Area-level DCF—using 
the recommended FPC DCF methodology

did not report No Not reporting - volumes are not significant 
enough

Requirements for soy 
feed | J Sainsbury plc

1.9 - % of soy volume that is progressing towards DCF- using aligned FPC 
‘progressing towards DCF’ approach

did not report No Not reporting - volumes are not significant 
enough

Requirements for soy 
feed | J Sainsbury plc

1.10 - % of soy volume from low risk origins N/A - New KPI 2026 No Only applicable if reporting on all sourcing 
origins (global volumes)

Requirements for soy 
feed | J Sainsbury plc

2.0 - Element 2: Suppliers & Traders
2.2.1 - % of direct suppliers (by volume) engaged on the ‘Forest Positive 
Approach’ 

We identified our top 24 suppliers 
by soy feed footprint, which largely 
includes meat, fish, poultry, and 
dairy suppliers. Together they 
represent 85% of our estimated 
soy feed footprint. In April 2022, 
we asked these suppliers to 
match our ambition and become 
signatories, and begin reporting 
publicly against their individual 
commitments

Yes, Quantitative  
We have communicated and engaged five of 
the top global soy traders (representing 30% 
of our soy footprint) on this guidance so far, 
and engagement continues throughout the 
year. 

Requirements for soy 
feed | J Sainsbury plc

2.2.2 - Narrative of approach and actions to engage direct suppliers on 
the ‘Forest Positive Approach

N/A-New KPI 2026 Yes, Narrative Performance of our own-brand suppliers 
against the UK Soy Manifesto asks: 

% of soymeal from suppliers with a 
commitment and policy for 100% DCF in 
direct and indirect supply chains: 85% 

% of soymeal from suppliers with a transition 
plan in place: 76% 

% of soymeal from suppliers with a 
monitoring system for their suppliers: 76% 

% of soymeal suppliers who are engaging 
suppliers to ensure action: 93% 

Requirements for soy 
feed | J Sainsbury plc

4.0 - Element 4: Landscape engagement
4.4 - For each FPC landscape initiative and/or project your company is 
currently engaged in, information on:    
a) Name, location, timeline and other partners involved   
b) The initiative’s goals and progress reflecting the indicators of the 
FPC’s Landscape Reporting Framework    
c) The maturity of the initiative (linked to the ISEAL Core Criteria for 
Mature Landscape Initiatives and the FPC’s blueprint components)   

a. Responsible Commodities 
Facility. The fund operates in 
Mato Grosso, Piaui, and Goias 
states in Brazil where there is a 
high risk of the Cerrado being 
converted.

b. The reporting covers two 
harevests from 2022-24 
Sainsbury's direct impact can be 
found in section 4 on our website.

c. The RCF meets the ISEAL 
criteria on scale and collective 
monitoring. However, it does not 
have a multistakeholder 
governance process or collective 
goals/ actions. To tackle these 
areas it is collaborating with the 
PCI initiative in Mato Grosso.

Yes a. Responsible Commodities Facility. The 
fund operates in Mato Grosso, Piaui, and 
Goias states in Brazil where there is a high 
risk of the Cerrado being converted.

b. The reporting covers two harevests from 
2022-24 Sainsbury's direct impact can be 
found in section 4 on our website. (updated 
figures by end of July 2026)

c. The RCF meets the ISEAL criteria on 
scale and collective monitoring. However, it 
does not have a multistakeholder governance 
process or collective goals/ actions. To 
tackle these areas it is collaborating with the 
PCI initiative in Mato Grosso.

Landscape initiatives 
report A-C and projects 
report A-B

Responsible 
Commodities Facility 
(RCF) - Sustainable 
Supply Chain 
Management

SECTION B: EMBEDDED SOY
1.0 - Element 1: Own Supply Chain
1.5 - % of total commodity volume that is in scope of Element 1 
reporting, including narrative explanation of volumes excluded from 
scope

100% Yes, Quantitative 100% Requirements for soy 
feed | J Sainsbury plc

1.8 - % Deforestation and Conversion free (DCF) volumes and break-
down into: % DCF certified; % Farm-level DCF; % Area-level DCF—using 
the recommended FPC DCF methodology

% DCF negligible risk origin: 57%
% DCF certified: 1.5%
% DCF Monitored: 0%

Partially adopted the CGF-FPC 
DCF Methodology

Yes, Quantitative % DCF negligible risk origin: 35%
% DCF certified: 1%
% DCF Monitored: 0%

Partially adopted the CGF-FPC DCF 
Methodology

Is your DCF 
methodology adopting 
the CGF-FPC DCF 
methodology? -  
Please highlight the 
relevant option: Fully 
adopted / Partially 
adopted  / Not yet 
adopted. If selected 
'partially or not yet 
adopted', please 
explain next steps for 
full adoption

Requirements for soy 
feed | J Sainsbury plc

1.9 - % of soy volume that is progressing towards DCF- using aligned FPC 
‘progressing towards DCF’ approach

Year on year change in DCF 
volume. 2023:14% 2024: 59% 
% of soybean equivalent volumes 
progressing towards DCF: 38%

Yes, Quantitative Year on year change in DCF volume. 
2023:14% 2024: 29% (resultes needed to be 
restated due to a reporting error from our 
supplier) 2025: 35% 
% of soybean equivalent volumes 
progressing towards DCF: 11%

Low risk orign = non-
South American.
We had to restate 
our 2024 figures due 
to a reporting error 
that was discovered 
during the 2025 
reporting process

Requirements for soy 
feed | J Sainsbury plc

1.10 - % of soy volume from low risk origins N/A - New KPI 2026 Yes, Quantitative 35% Low risk origin = non- 
South American soy

Requirements for soy 
feed | J Sainsbury plc

2.0 - Element 2: Suppliers & Traders
2.2.1 - % of direct suppliers (by volume) engaged on the ‘Forest Positive 
Approach’ 

99% of our soy footprint is 
embedded and is captured in the 
data/ information above

Yes, Quantitative 99% of our soy footprint is embedded and is 
captured in the data/ information above

Requirements for soy 
feed | J Sainsbury plc

2.2.2 - Narrative of approach and actions to engage direct suppliers on 
the ‘Forest Positive Approach

N/A-New KPI 2026 Yes, Narrative Our soy footprint from animal feed is 
measured by third party consultancy 3keel, 
and calculated using a combination of 1) 
suppliers in scope of our soy requirements, 
2) disclosed volumes, origins and 
certification from direct suppliers and 3) 
conversion factors for different animal 
proteins. Our DCF volumes are calculated as 
the % which is certified under an acceptable 
scheme and chain of custody or traceable to 
a low-risk origin. All DCF volumes are 
sourced from suppliers with a DCF control 
mechanism in place. Non-compliance with 
our requirements is followed up by interal 
technical teams.

Requirements for soy 
feed | J Sainsbury plc

2.6 - Upstream suppliers/traders sourcing from at-risk origins that have 
been engaged (directly or via collaborative approach) and are being 
evaluated

99% of our soy footprint is 
embedded and is captured in the 
data/ information above

Yes, Quantitative 99% of our soy footprint is embedded and is 
captured in the data/ information above

Requirements for soy 
feed | J Sainsbury plc

4.0 - Element 4: Landscape engagement
4.4 - For each FPC landscape initiative and/or project your company is 
currently engaged in, information on:    
a) Name, location, timeline and other partners involved   
b) The initiative’s goals and progress reflecting the indicators of the 
FPC’s Landscape Reporting Framework    
c) The maturity of the initiative (linked to the ISEAL Core Criteria for 
Mature Landscape Initiatives and the FPC’s blueprint components)   

Yes a) Responsible Commodities Facility; Cerrado 
Biome, Brazil; Started in 2022. Programme is 
ongoing; Other partners involved: Tesco, 
Waitrose, Rabobank, Agri3
b) Goal is to reduce deforestation and 
conversion in the Cerrado Biome.  Progress is 
effective with 43, 324 ha conserced in 23-24 
crop season due to the RCF attracting 
increased investment.
c) The initaitve is not a full landscape initiative 
but it can be added to SourceUp as a 
"Landscape Supporting Project"

Landscape initiatives 
report A-C and projects 
report A-B

Responsible 
Commodities Facility 
(RCF) - Sustainable 
Supply Chain 
Management



PALM OIL Publicly reported value and 
method provided in 2025

Will your company be able to 
publicly report on this KPI by June 

30th? 

(Select option from the dropdown) 

Publicly reported value or narrative for 2026 
reporting on 2025 data for all of the 

commodities

Methodology for value 
reported

Scope
(materials/product
s in-scope of the 
reported value, 

and proportion of 
total commodity 

volume that scope 
represents)

Link to publicly available 
source

Target 
(Optional)

SECTION A: PALM OIL - CPO/PKO
1.0 - Element 1: Own Supply Chain
1.4 - % of total commodity volume that is in scope of Element 1 
reporting, including narrative explanation of volumes excluded from 
scope 

100%- We require that the palm 
oil in our food and non-food own 
brand products is physically 
certified by the Roundtable on 
Sustainable Palm Oil (RSPO)

Yes, Quantitative 100%- We require that the palm oil in our food 
and non-food own brand products is physically 
certified by the Roundtable on Sustainable Palm 
Oil (RSPO)

Palm oil | J Sainsbury plc

1.5.1 - % Deforestation and Conversion free (DCF) volumes, with % 
breakdown by DCF implementation option—using the recommended FPC 
DCF methodology.  

85.6% is deforestation and 
conversion free. A 13.8% 
decrease since 2023. Last year's 
figure included RSPO 
Segregated and Mass Balance 
volumes, however in alignment 
with the CGF DCF methodology 
only RSPO Segregated has 
been reported for 2025.

Fully adopted the CGF-FPC 
DCF Methodology

Yes, Quantitative 89% is deforestation and conversion free as it is 
RSPO segregated

Fully adopted the CGF-FPC DCF Methodology

Is your DCF methodology 
adopting the CGF-FPC DCF 
methodology? -  Please 
highlight the relevant option: 
Fully adopted / Partially 
adopted / Not yet adopted. If 
selected 'partially or not yet 
adopted', please explain next 
steps for full adoption

Palm oil | J Sainsbury plc

1.5.2 - OPTIONAL - Narrative on volumes progressing towards 
Deforestation and Conversion free (DCF)

N/A-New KPI 2026 Yes, Narrative We continue to pursue action in palm oil 
derivatives (oleochemicals) particularly in non-
food grocery products. Oleochemicals are 
chemicals made from natural fats and oils, like 
those from plants and animals. They are used to 
make everyday products like soap, shampoo, 
cleaners, and even biodiesel. Palm oil is an 
important source of oleochemical but they can 
also be made from any other plant or animal that 
produces oil e.g. soy, shea, coconut rapeseed 
and sunflowers. Supply chains are complex often 
passing through several processing stages that 
could occur in different parts of the supply chain. 
Tracing a palm oil-derived oleochemical back to 
its origin or even working out what it was originally 
derived from, is therefore significantly challenging. 
Furthermore, the volumes in our supply chain are 
relatively small. To tackle this, we ensure all the 
palm oil oleochemicals we source at least RSPO 
Mass Balance and work with industry groups 
including the Oleochemical Working Group, part 
of the UK Sustainable Commodities Initiative, to 
develop new solutions to sourcing deforestation 
and conversion free oleochemicals given that 
sourcing from segregated sources is unlikely in 
the short term.  

Palm oil | J Sainsbury plc

2.0 - Element 2: Suppliers & Traders
2.2.1 - % of direct suppliers (by volume) engaged on the ‘Forest Positive 
Approach’ 

100% of our direct suppliers are 
requested to disclose their use of 
palm oil within their supply chain 
through a survey carried out by 
3Keel. Through this process we 
share information on the 
principles of the Forest Positive 
approach and feedback on the 
actions they are taking to tackle 
deforestation in their supply 
chain

Yes, Quantitative 100% of our direct suppliers are requested to 
disclose their use of palm oil within their supply 
chain through a survey carried out by 3Keel. 
Through this process we share information on the 
principles of the Forest Positive approach and 
feedback on the actions they are taking to tackle 
deforestation in their supply chain

Palm oil | J Sainsbury plc

2.2.2 - Narrative of approach and actions to engage direct suppliers on 
the ‘Forest Positive Approach’

N/A-New KPI 2026 Yes, Narrative Starting from 2022, we engaged a selection of 
traders in our supply chains that use palm oil on 
this guidance, to encourage a wider adoption of 
the Forest Positive approach.  

 

Own-brand manufacturers performance: 

Performance of direct suppliers against the 
elements of the Forest Positive Approach: 

100% of our direct suppliers are requested to 
disclose their use of palm oil within their supply 
chain through a survey carried out by 3Keel. 
Through this process we share information on the 
principles of the Forest Positive approach and 
feedback on the actions they are taking to tackle 
deforestation in their supply chains.  

56% have a group level policy to achieve 100% 
deforestation-free sourcing across their 
operations  

58% have a group level policy to source 100% 
RSPO certified palm based ingredients 

30 % have an action plan in place to achieve 
100% segregated RSPO certified volumes 

Palm oil | J Sainsbury plc

2.5 - Upstream suppliers/ traders prioritised and engaged and informed 
ofthe Forest Positive Approach

64% Yes, Quantitative In 2025, we source 64% of our volumes from 
traders who were engaged and informed of the 
Forest Positive Approach. Sainsbury’s maintains 
a dialogue with palm oil importers at various levels 
through involvement in the Retail Palm Oil Group. 
These are effective coalitions to ensure that 
retailers’ views are represented in forums like the 
RSPO with traders and suppliers. It ensures our 
ambitions for deforestation and conversion free 
palm oil are shared as well as advocating for 
smallholder inclusion and addressing human 
rights concerns.

Palm oil | J Sainsbury plc

3.0 - Element 3: Monitoring & Response
3.1 - OPTIONAL - Summary of company grievance process that aligns with 
FPC Deforestation Monitoring & Response Framework (MRF)

N/A-New KPI 2026 No

3.2 - OPTIONAL - Summary of progress of grievance cases (e.g. in 
grievance log or relevant progress report(s))

N/A-New KPI 2026 No

4.0 - Element 4: Landscape engagement
4.4 - For each FPC landscape initiative and/or project your company is 
currently engaged in, information on:    
a) Name, location, timeline and other partners involved   
b) The initiative’s goals and progress reflecting the indicators of the FPC’s 
Landscape Reporting Framework   
c) The maturity of the initiative (linked to the ISEAL Core Criteria for 
Mature Landscape Initiatives and the FPC’s blueprint components)  

1) Tackling Deforestation in 
Indonesia Through 
Mulistakeholder Plantform and 
Landscape Sacle in Sintang, 
West Kalimantan, Indonesia. 
Working with Metro.

.....

(more see 2025 report: 
https://www.theconsumergoodsf
orum.com/wp-
content/uploads/2025/10/CGF-
FPC-KPI-Reporting-and-
Performance-
Profile_Sainburys_2025.pdf )

Yes Tackling Deforestation in Indonesia Through 
Multistakeholder Platform at Landscape Scale

Landscape initiatives 
report A-C and 
projects report A-B

https://sourceup.org/initiatives
/tackling-deforestation-in-
indonesia-through-
multistakeholder-platform-at-
landscape-scale

SECTION B: PALM DERIVATIVES
1.0 - Element 1: Own Supply Chain
1.4 - % of total commodity volume that is in scope of Element 1 
reporting, including narrative explanation of volumes excluded from 
scope 

2026 is the first year retailers can 
split FPC reporting between 
CPO/PKO and palm derivatives

Yes, Quantitative 100% (palm oil derivatives comprise 7% of total 
palm oil footprint)

Palm oil | J Sainsbury plc



1.5.1 - % Deforestation and Conversion free (DCF) volumes, with % 
breakdown by DCF implementation option—using the recommended FPC 
DCF methodology.  

2026 is the first year retailers can 
split FPC reporting between 
CPO/PKO and palm derivatives

Yes, Quantitative 2.7% are segregated

DCF Methodology Fully Adopted

Is your DCF methodology 
adopting the CGF-FPC DCF 
methodology? -  Please 
highlight the relevant option: 
Fully adopted  / Partially 
adopted / Not yet adopted. If 
selected 'partially or not yet 
adopted', please explain next 
steps for full adoption

Palm oil | J Sainsbury plc

1.5.2 - OPTIONAL - Narrative on volumes progressing towards 
Deforestation and Conversion free (DCF)

2026 is the first year retailers can 
split FPC reporting between 
CPO/PKO and palm derivatives

Yes, Narrative We continue to pursue action in palm oil 
derivatives (oleochemicals) particularly in non-
food grocery products. Oleochemicals are 
chemicals made from natural fats and oils, like 
those from plants and animals. They are used to 
make everyday products like soap, shampoo, 
cleaners, and even biodiesel. Palm oil is an 
important source of oleochemical but they can 
also be made from any other plant or animal that 
produces oil e.g. soy, shea, coconut rapeseed 
and sunflowers. Supply chains are complex often 
passing through several processing stages that 
could occur in different parts of the supply chain. 
Tracing a palm oil-derived oleochemical back to 
its origin or even working out what it was originally 
derived from, is therefore significantly challenging. 
Furthermore, the volumes in our supply chain are 
relatively small. To tackle this, we ensure all the 
palm oil oleochemicals we source at least RSPO 
Mass Balance and work with industry groups 
including the Oleochemical Working Group, part 
of the UK Sustainable Commodities Initiative, to 
develop new solutions to sourcing deforestation 
and conversion free oleochemicals given that 
sourcing from segregated sources is unlikely in 
the short term.  

Palm oil | J Sainsbury plc

2.0 - Element 2: Suppliers & Traders
2.2.1 - % of direct suppliers (by volume) engaged on the ‘Forest Positive 
Approach’ 

2026 is the first year retailers can 
split FPC reporting between 
CPO/PKO and palm derivatives

Yes, Quantitative 100% of our direct suppliers are requested to 
disclose their use of palm oil within their supply 
chain through a survey carried out by 3Keel. 
Through this process we share information on the 
principles of the Forest Positive approach and 
feedback on the actions they are taking to tackle 
deforestation in their supply chain

Palm oil | J Sainsbury plc

2.2.2 - Narrative of approach and actions to engage direct suppliers on 
the ‘Forest Positive Approach’

2026 is the first year retailers can 
split FPC reporting between 
CPO/PKO and palm derivatives

Yes, Narrative Starting from 2022, we engaged a selection of 
traders in our supply chains that use palm oil on 
this guidance, to encourage a wider adoption of 
the Forest Positive approach.  

 

Own-brand manufacturers performance: 

Performance of direct suppliers against the 
elements of the Forest Positive Approach: 

100% of our direct suppliers are requested to 
disclose their use of palm oil within their supply 
chain through a survey carried out by 3Keel. 
Through this process we share information on the 
principles of the Forest Positive approach and 
feedback on the actions they are taking to tackle 
deforestation in their supply chains.  

56% have a group level policy to achieve 100% 
deforestation-free sourcing across their 
operations  

58% have a group level policy to source 100% 
RSPO certified palm based ingredients 

30 % have an action plan in place to achieve 
100% segregated RSPO certified volumes 

Palm oil | J Sainsbury plc

2.5 - Upstream suppliers/ traders prioritised and engaged and informed 
ofthe Forest Positive Approach

2026 is the first year retailers can 
split FPC reporting between 
CPO/PKO and palm derivatives

Yes, Quantitative In 2025, we source 64% of our volumes from 
traders who were engaged and informed of the 
Forest Positive Approach. Sainsbury’s maintains 
a dialogue with palm oil importers at various levels 
through involvement in the Retail Palm Oil Group. 
These are effective coalitions to ensure that 
retailers’ views are represented in forums like the 
RSPO with traders and suppliers. It ensures our 
ambitions for deforestation and conversion free 
palm oil are shared as well as advocating for 
smallholder inclusion and addressing human 
rights concerns.  

Palm oil | J Sainsbury plc

3.0 - Element 3: Monitoring & Response
3.1 - OPTIONAL - Summary of company grievance process that aligns with 
FPC Deforestation Monitoring & Response Framework (MRF)

2026 is the first year retailers can 
split FPC reporting between 
CPO/PKO and palm derivatives

No Palm oil | J Sainsbury plc

3.2 - OPTIONAL - Summary of progress of grievance cases (e.g. in 
grievance log or relevant progress report(s))

2026 is the first year retailers can 
split FPC reporting between 
CPO/PKO and palm derivatives

No Palm oil | J Sainsbury plc

4.0 - Element 4: Landscape engagement
4.4 - For each FPC landscape initiative and/or project your company is 
currently engaged in, information on:    
a) Name, location, timeline and other partners involved   
b) The initiative’s goals and progress reflecting the indicators of the FPC’s 
Landscape Reporting Framework   
c) The maturity of the initiative (linked to the ISEAL Core Criteria for 
Mature Landscape Initiatives and the FPC’s blueprint components)  

2026 is the first year retailers can 
split FPC reporting between 
CPO/PKO and palm derivatives

Yes Tackling Deforestation in Indonesia Through 
Multistakeholder Platform at Landscape Scale

Landscape initiatives 
report A-C and 
projects report A-B

https://sourceup.org/initiatives
/tackling-deforestation-in-
indonesia-through-
multistakeholder-platform-at-
landscape-scale



PPP
(Pulp, paper and fibre-

based packaging)

Publicly reported value and 
method provided in 2025

Will your company be able to 
publicly report on this KPI by June 

30th? 

(Select option from the dropdown) 

Publicly reported value or 
narrative for 2026 reporting 
on 2025 data for all of the 

commodities

Methodology for value 
reported

Scope
(materials/products in-
scope of the reported 
value, and proportion 

of total commodity 
volume that scope 

represents)

Link to publicly 
available source

Target 
(Optional)

SECTION A: PPP FIBER-BASED PRODUCTS
1.0 - Element 1: Own Supply Chain
1.3 - % of total commodity volume that is in scope of Element 1 
reporting, including narrative explanation of volumes excluded from scope  

did not report No

1.4 - % recycled, % virgin fiber did not report No
1.5 - % of virgin supply certified, and % per scheme and chain of custody 
model 

did not report No

1.8 - % Deforestation and Conversion free (DCF) volumes, with % 
breakdown by DCF implementation option—using the recommended FPC 
DCF methodology. 

did not report No

2.0 - Element 2: Suppliers & Traders
2.2.1 - % of direct suppliers (by volume and/or sales, and number) 
engaged on the ‘Forest Positive Approach’

did not report No

2.2.2 - Narrative of approach and actions to engage direct suppliers on the 
‘Forest Positive Approach’

N/A-New KPI 2026 No

4.0 - Element 4: Landscape engagement
4.4 - For each FPC landscape initiative and/or project your company is 
currently engaged in, information on:    
a) Name, location, timeline and other partners involved   
b) The initiative’s goals and progress reflecting the indicators of the FPC’s 
Landscape Reporting Framework   
c) The maturity of the initiative (linked to the ISEAL Core Criteria for 
Mature Landscape Initiatives and the FPC’s blueprint components)  

did not report No

SECTION B: PPP PACKAGING
1.0 - Element 1: Own Supply Chain
1.3 -  % of total commodity volume that is in scope of Element 1 
reporting, including narrative explanation of volumes excluded from scope  

2026 is the first year members 
should split their PPP reporting 
between fiber-based products and 
packaging.

No

1.4 - % recycled, % virgin fiber 2026 is the first year members 
should split their PPP reporting 
between fiber-based products and 
packaging.

No

1.5 - % of virgin supply certified, and % per scheme and chain of custody 
model 

2026 is the first year members 
should split their PPP reporting 
between fiber-based products and 
packaging.

No

1.8 - % Deforestation and Conversion free (DCF) volumes, with % 
breakdown by DCF implementation option—using the recommended FPC 
DCF methodology. 

2026 is the first year members 
should split their PPP reporting 
between fiber-based products and 
packaging.

No

2.0 - Element 2: Suppliers & Traders
2.2.1 - % of direct suppliers (by volume and/or sales, and number) 
engaged on the ‘Forest Positive Approach’

2026 is the first year members 
should split their PPP reporting 
between fiber-based products and 
packaging.

No

2.2.2 - Narrative of approach and actions to engage direct suppliers on the 
‘Forest Positive Approach’

2026 is the first year members 
should split their PPP reporting 
between fiber-based products and 
packaging.

No

4.0 - Element 4: Landscape engagement
4.4 - For each FPC landscape initiative and/or project your company is 
currently engaged in, information on:    
a) Name, location, timeline and other partners involved   
b) The initiative’s goals and progress reflecting the indicators of the FPC’s 
Landscape Reporting Framework   
c) The maturity of the initiative (linked to the ISEAL Core Criteria for 
Mature Landscape Initiatives and the FPC’s blueprint components)  

2026 is the first year members 
should split their PPP reporting 
between fiber-based products and 
packaging.

No



BEEF
(and other cattle-derived 

products)

Publicly reported value and 
method provided in 2025

Will your company be able to 
publicly report on this KPI by June 

30th? 

(Select option from the dropdown) 

Publicly reported value or narrative for 
2026 reporting on 2025 data for all of the 

commodities

Methodology for value 
reported

Scope
(materials/products in-
scope of the reported 
value, and proportion 
of total commodity 
volume that scope 

represents)

Link to publicly 
available source

Target 
(Optional)

1.0 - Element 1: Own Supply Chain
1.4 - % of total commodity volume that is in scope of Element 1 
reporting, including narrative explanation of volumes excluded from 
scope 

100% Yes, Quantitative 100%

1.6 - % Deforestation and Conversion free (DCF) volumes, with % 
breakdown by DCF implementation option — using the recommended 
FPC DCF methodology.

Our risk level on beef is low as the 
majority (98.3) of our beef is 
sourced from the UK and Ireland.UK 
and Ireland are defined as negligible 
risk for deforestation and conversion 
in the CGF-FPC methodology.

......

(more see 2025 report: 
https://www.theconsumergoodsforu
m.com/wp-
content/uploads/2025/10/CGF-FPC-
KPI-Reporting-and-Performance-
Profile_Sainburys_2025.pdf )

Fully adopted the CGF-FPC DCF 
Methodology

Yes, Quantitative Our risk level on beef is low as the majority 
(96%) of our beef is sourced from the UK and 
Ireland.UK and Ireland are defined as 
negligible risk for deforestation and conversion 
in the CGF-FPC methodology.

......

(more see 2025 report:  
https://www.theconsumergoodsforum.com/ap
p/uploads/2026/04/CGF-FPC-KPI-Reporting-
and-Performance-Profile_Sainburys_2025.pdf 
)

Fully adopted the CGF-FPC DCF Methodology

Is your DCF methodology 
adopting the CGF-FPC 
DCF methodology? -  
Please highlight the 
relevant option: Fully 
adopted  / Partially 
adopted / Not yet 
adopted. If selected 
'partially or not yet 
adopted', please explain 
next steps for full 
adoption

https://www.theconsum
ergoodsforum.com/app
/uploads/2026/04/CGF-
FPC-KPI-Reporting-
and-Performance-
Profile_Sainburys_202
5.pdf 

Sourcing 
Deforestation Free 
Beef | J Sainsbury 
plc

1.7 - % of beef volumes that are progressing towards DCF – using 
recommended CGF Guidance on the Forest Positive Beef Roadmap

Narrative: Our risk level on beef is 
low as the majority (98%) of our 
beef is sourced from the UK and 
Ireland. The beef we source from 
Brazil has full traceability with 
monitoring back to birth farm.

Yes, Narrative All our beef volumes are DCF. 96% of our 
beef is from low risk origins (UK, Ireland or the 
EU). The beef we source from Brazil  has full 
traceability back to birth farm and monitoring 
for deforestation and conversion with a 2020 
cut off date.

Sourcing 
Deforestation Free 
Beef | J Sainsbury 
plc

2.0 - Element 2: Suppliers & Traders
2.3.1 - % of supplying meatpackers engaged on the ‘Forest Positive 
Approach’

Narrative: we are also engaging our 
direct suppliers on their own 
commitments to sourcing DCF beef 
from Brazil, and their efforts in 
cascading them to their suppliers

Yes, Narrative Narrative: we are engaging our direct suppliers 
on their own commitments to sourcing DCF 
beef from Brazil, and their efforts in cascading 
them to their suppliers

Sourcing 
Deforestation Free 
Beef | J Sainsbury 
plc

2.3.2 - Narrative of approach and actions to engage supplying 
meatpackers on the ‘Forest Positive Approach’

N/A-New KPI 2026 Yes, Narrative As members of the Forest Positive Coalition, 
led by the Consumer Goods Forum, we 
helped to develop a roadmap of action on beef, 
which outlines best practice for any supply 
chain actor in Brazilian beef supply chains. As 
a Coalition, we have also published Guidance 
for Forest Positive Suppliers of Cattle 
Products, which details how meatpackers can 
adopt sourcing practices that will drive forward 
a more sustainable beef industry in Brazil. 
Through the coalition, we have informed and 
engaged the largest relevant UK and Brazilian 
meatpackers currently in our supply chain. 

Sourcing 
Deforestation Free 
Beef | J Sainsbury 
plc

4.0 - Element 4: Landscape engagement
4.4 - For each FPC landscape initiative and/or project your company is 
currently engaged in, information on:    
a) Name, location, timeline and other partners involved   
b) The initiative’s goals and progress reflecting the indicators of the 
FPC’s Landscape Reporting Framework    
c) The maturity of the initiative (linked to the ISEAL Core Criteria for 
Mature Landscape Initiatives and the FPC’s blueprint components)   

1) Downscaling Mato Grosso’ s PCI 
startegy to upsale impacts in Mato 
Grosso Brazil, target to 2030.
2) Financial support
3) Landscape assessments, 
establishing local governance 
structures, payments for forest 
assets, forest resotiration, 
supporting compliance iwth the 
Brazilian Forest Code, RTRS 
certification, publishing guidance on 
safeguarding human rights of 
indigenous people

......

(more see 2025 report: 
https://www.theconsumergoodsforu
m.com/wp-
content/uploads/2025/10/CGF-FPC-
KPI-Reporting-and-Performance-
Profile_Sainburys_2025.pdf )

Yes a) Downscaling Mato Grosso’ s PCI startegy 
to upsale impacts in Mato Grosso Brazil, 
target to 2030. We are financially supporting 
this initiative along with McDonalds, Nestle 
and Jeronimo Martins
b) Goals include working in soy and cattle 
supply chains to promote deforestation- and 
conversion-free production to support the 
transition of Western Mato Grosso towards a 
forest-positive and resilient landscape, 
delivering tangible benefits for people, nature 
and climate aligned with the PCI Strategy

Activities completed include Landscape 
assessments, establishing local governance 
structures, payments for forest assets, forest 
resotiration, supporting compliance iwth the 
Brazilian Forest Code, RTRS certification, 
publishing guidance on safeguarding human 
rights of indigenous people

c) It is a mature landscape inititaive according 
to the ISEAL criteria

......

(more see 2025 report: 
https://www.theconsumergoodsforum.com/ap
p/uploads/2026/04/CGF-FPC-KPI-Reporting-
and-Performance-Profile_Sainburys_2025.pdf 
)

Landscape initiatives 
report A-C and projects 
report A-B

PCI Western Mato 
Grosso - Sustainable 
Supply Chain 
Management


