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Gen Al has overtaken the store as the
#1 discovery channel for weekly users

Top sources for recommendations, 2025

% of weekly gen Al users who selected source as their #1 go-to for purchase recommendations

Rank
2025
Physical store 19% 1
Gen Al 18% 2
Social media 3
Online retailer 4
Friends and family 5
Search engine 6
Brand website or app 7

> Source(s): Accenture Consumer Pulse Research 2025. Weekly users account for 29% of the consumer population.



Gen Al has overtaken the store as the
#1 discovery channel for weekly users

Top source for recommendations, 2026

% of weekly gen Al users who selected source as their #1 go-to for purchase recommendations

Rank
2025 2026
Gen Al 25% 2 —» 1 8 ; O/
Friends and family 5 — 2 O
_— of weekly users expect that
Physical store 1 «— 3 oy .
gen Al will impact at least 50%
. . of their spend over the next 12
Online retailer 4 «» 4
months
Search engine 6 —» 5
Brand website or app 7 — 6
Social media 3 «— 7

> Source(s): Accenture Consumer Pulse Research 2026. Weekly users account for 57% of the consumer population.



Collaboration

85%

are ready

Lower ., Higher
delegation delegation
More you. More agent.

Delegation dial
You set the level. Your agent delivers.

More control More convenience



DELIVERY BOT

Delivery completed

Your package has been
delivered safely.

Delivering
happiness,
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<> Your Ideal Self

<O Stronger. Healthier. More Confident
&
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') ( » More Muscle More Energy Healthy Habits Confident You
v \ Buld & tone lean Fuel your day, Whole foods, Look good,
l"' ?“ muscle nuturally better choices feel great
zr You
Help me shop for !
P P Personalized Meal Ideas
my ideal self—

healthier, more

muscle, more

/ energy and
better habits.
Keep it simple
and realistic. } High Protein Chicken & Avocado  Baerry Protein
-—4 Power Bowl Wrap Overnight Oats
20 min 10 min 5min
“
Al Agent

I've got you! Your Smart Grocery Basket

O Q Understands your goals Chicken
e Breast
O / O Creates personalized x
4 \ meal & nutrition plan ’ ,

Q Finds the best products

: ‘ across stores 4 : Why these picks? Estimated Total
Want an AI agent to Shop for Q Builds your basket ICy P X 1Y High in protein & fiber $78.36
1 1 1 o~ TN ~ ’ : g v Supports lean muscle Y
their ‘idealized’ self @ Sevsvouines - . = o poes
" koeps you on track R ! A p v Nutrient-dense whole foods

Best prices from
v Healthy fats for heart & brain

WHOLE
,‘”;;,,\ fresQ

v Low sugar, no junk

7 Add All to Cart

Earliest delivery: Today, 6-8 PM

) . s . o C
Source(s): Accenture Consumer Pulse Research 2026 @ Personalized for you *) Saves you time sl Smarter choices ./ For your best self
> Copyright © 2026 Accenture. All rights reserved. 8
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want an Al agent to build
meal plans and baskets
across multiple grocery
retailers

Source(s): Accenture Consumer Pulse Research 2026



Retail

Platforms
Brands/
Products
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Al Agents Q Q Q

Intent Discovery Curation Choice Checkout Payment Fulfilment

Source(s): Accenture Consumer Pulse Research 2026
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| | Understand shopper intent and
[ YRS | IS build the best outcomes




Stay visible as the
consumer journey gets
mediated

N

Your Al Beauty Matchmaker




Welcome the rise of the
consumer-centric
organization
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