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trust an AI agent more than their 
best friend to make a purchase 
for them 

74%

Source(s): Accenture Consumer Pulse Research 2026



Gen AI has overtaken the store as the 
#1 discovery channel for weekly users

19%

18%

15%

15%

13%

11%

10%

Physical store

Gen AI

Social media

Online retailer

Friends and family

Search engine

Brand website or app

Source(s): Accenture Consumer Pulse Research 2025. Weekly users account for 29% of the consumer population. 

Top sources for recommendations, 2025

% of weekly gen AI users who selected source as their #1  go-to for purchase recommendations
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Gen AI has overtaken the store as the 
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83%
of weekly users expect that 
gen AI will impact at least 50% 
of their spend over the next 12 
months

Top source for recommendations, 2026

% of weekly gen AI users who selected source as their #1  go-to for purchase recommendations

Source(s): Accenture Consumer Pulse Research 2026. Weekly users account for 57% of the consumer population. 
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want an AI agent to shop for 
their ‘idealized’ self

63%
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Source(s): Accenture Consumer Pulse Research 2026
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56% 
would tell their AI 
agent which brands to 
consider

Source(s): Accenture Consumer Pulse Research 2026
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37% 
of behaviorally loyal 
consumers would let an 
AI agent switch from their 
favorite brands for a 
better fit

Source(s): Accenture Consumer Pulse Research 2026



61% 
want an AI agent to build 
meal plans and baskets 
across multiple grocery 
retailers

Source(s): Accenture Consumer Pulse Research 2026



Source(s): Accenture Consumer Pulse Research 2026



Source(s): Accenture Consumer Pulse Research 2026





Copyright © 2026 Accenture. All rights reserved. 15Source(s): Accenture Consumer Pulse Research 2026

Understand shopper intent and 
build the best outcomes



Stay visible as the 
consumer journey gets 
mediated



Welcome the rise of the 
consumer-centric 
organization
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