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Modern Marketing

30%

of marketing work is non-
marketing in nature —
admin, duplicative,
transactional.

15%

of marketers completely
agree that their
organisations are set-up
for success.

Ny
11%

of marketers completely
agree they partner
effectively with other
functions.



u What work can be Where can Al truly
marketers never be scaled and create leverage?
doing? industrialised?
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Thank you fFor joining us.

Scan the QR code to
download the full report
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