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e PROGRAMME

THE FLP EXPERIENCE

Business needs, consumers and technology are changing fast and future leaders 1%
must understand how to recognise these shifts. At this year’s Future Leaders R
Programme, we are committed to helping you understand these challenges and why
it is important to innovate and have a positive impact on both people and planet.
The 3-day programme includes strategic, operational and leadership modules.

« Attending FLP has proved to be a pivotal career moment for many of our international leaders.
Nothing matches this experience for its deep immersion into global retailing. It is truly one of a kind. »
Jim Holbrook, CEO, Daymon Worldwide
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WHAT’S IN IT FOR ME?

The Future leaders Programme has been designed for you to develop to your full potential in order to become
part of senior management. You will learn valuable insights and best practices about the challenges of today’s
global consumer goods business from leaders and CEOs. Moreover, you will take part in insightful store visits
and collaborative, interactive multi-cultural workshops to gain hands-on digital experience and secure long
term, sustainable growth for your company. This will also be the opportunity to build your global network and
share with fellow peers to foster collaborative action among the FMCG industry.
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