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The Honest Product webinar

Tuesday, 29th of January 2019

10:00 am CET & 4:00pm CET 
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Today’s speakers

Sharon Bligh
Health & Wellness

Director

SolitaireTownsend
Co-Founder
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Questions…

You can ask questions during and after the 
webinar:

➢ Via email at: s.bligh@theconsumergoodsforum.com

➢ Directly in the chat room on GoToWebinar



50+ global CEOs on our parity-based Board of  
Directors, embracing both retailers and  
manufacturers.

1,500 industry experts involved in our working  
groups, helping to shape industry agenda.

40 events and working groups provide unrivalled  
networking and knowledge sharing  
opportunities.

1 global network committed to action and  
driving positive change through collaboration.
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400 members from multinationals to SMEs  
directly employ 10 million people and  
estimated revenues exceed €3.5 trillion.

CGF Overview
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CGF FOCUS AREAS

SOCIAL
SUSTAINABILITY

PRODUCT
SAFETY - GFSI

HEALTH & 
WELLNESS

E2E VALUE CHAIN 
& STANDARDS

KNOWLEDGE & BEST 
PRACTICE SHARING

WORKING TOGETHER EFFICIENTLY FOR POSITIVE CHANGE

IDENTIFY FOCUS AREAS, 
DEVELOP & SHARE SOLUTIONS,
SPEAK WITH A COMMON VOICE

ENVIRONMENTAL
SUSTAINABILITY



bit.ly/thehonestproduct



How we built this guide

Expert 

survey

130 respondents 

70+ companies

CGF and 

Chartered Institute 

of Marketing

Expert 

interviews

19 leaders 

Consumer goods 

companies

+

Expert 

organisations

Consumer 

survey

3,621 consumers

7 countries (UK, 

US, France, Japan, 

China, Brazil and 

India) 

Mobile platforms

Desk 

research

Global surveys

Academic research

Marketing best 

practice



Why did we 
build this guide?



Source: 2018 Edelman Trust Barometer

EVERYONE KNOWS: There’s a crisis of trust

“Institutions do not have my 

best interests in mind”

85%
“I do not know which 

politicians to trust”

56%
“I do not know which 

companies or brands to 

trust”

42%



YOU KNOW: Consumers want transparency

90% 
Consumers are 

more interested 

than 5 years   

ago

95% 
Consumers 

will be more 

interested in 

future

92% 
Consumers are 

interested in 

transparency* 

* on social, health, environmental and safety issues 

Source: Honest Product Guide 2018 Futerra/CGF



So, why isn’t transparency 
working?



Companies and consumers agree on the big issue: products

73%

Corporate experts:

“Consumers are most interested in 
transparency about the products 

they buy”

70%

Consumers:

“I am most interested in hearing 
about the sustainability impacts of 

the products I buy”



86%

Corporate experts:

“Consumers are very satisfied or 
quite satisfied with product 

transparency on sustainability”

BUT…companies and consumers disagree on how well it’s going



41%

Consumers:
“Products provide the right 
amount of information on      

sustainability”

86%

Corporate experts:

“Consumers are very satisfied or 
quite satisfied with product 

transparency on sustainability”

BUT…companies and consumers disagree on how well it’s going



Modern consumers expect to find information on-pack and online

74%
of shoppers turn to the 

internet for answers when 

they don’t find the 

information they’re looking 

for from the manufacturer. 



The high growth new brands 
already get it



Breakthrough brands are honest in 3 ways:



Innocent



Lush



Tony’s Chocolonely



It’s not about transparency, 
it’s about honesty





The Honest Product Test
Is your product building trust in a human way?
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The Honest Product Test
Is your product building trust in a human way?



Everlane



Intermarché

Honest Product Score



Monzo



What’s the 15-second 
version?



Consumers care about product 
honesty, not company transparency

Products should be honest, like people

For brands to stay relevant: obsess 
about honesty



Thank you

bit.ly/thehonestproduct

@GreenSolitaire
@futerra



www.tcgfhealthandwellness.com

hw@theconsumergoodsforum.com

@CGF_Health

Health & Wellness


