
Building Leaders for 
Companies with Purpose

What is the FLP? 
The FLP exists to create a network of recognised young leaders that together can build 
a sustainable future for the consumer goods industry. 

For the past 63 years, the annual FLP Conference has brought together the brightest talents 
from our industry for three days of networking, best-practice sharing and further learning. 

What’s New at the FLP?
The FLP has expanded its programme 
even further by building a strong, 
global online community, the FLP 
Network, exclusive to our FLP Alumni. 

The FLP Network is a global, year-round network of high-potential young leaders 
in the consumer goods industry and is reserved exclusively for attendees of the FLP 
Conference. Hosted in Workplace, it gives them a chance to discuss trends, insights 
and challenges among peers and to have a unique access to CEOs via webinars and 
exclusive content.

By joining, your future leaders will be able to benefit from learning and development 
opportunities all year long, sharing not only during the annual event but also through 
smaller, invite-only regional events and other learning opportunities such as webinars 
and conversations with CEOs. 

Join us in Boston 
10th - 12th October 2019



Why Should 
Young 

Executives 
Join

The Ideal FLP Candidate
Business Credentials

Personal Attributes

www.tcgfflp.com

Among the company’s very best – a recognised rising star. Companies 
must be supportive of the participant attending FLP activities.  

Recognised for extraordinary achievements, outstanding 
professional track record particularly in the past 5-10 years, 
potential to impact the industry’s next 15+ years. 

While we have no firm age limits, our experience is that the 
participants who will benefit most from the FLP will be aged  
30-45 years old.

A global perspective and profound motivation for learning, to 
advance self and company. 

Has demonstrated significant first contributions to the consumer 
goods industry and society at large.

Recognised as a high potential for Executive Management 
Leadership positions by the company.

Responsibility for a business unit, a brand / category, a function on 
local / regional / global level. 

The CGF encourages companies to consider gender and other 
forms of diversity when selecting candidates.

A true leader and team-player who believes in the power of 
collaboration and in the responsibility as leaders to drive change 
for the better.

Share cross-sector  
best practices

Understand the importance 
of CGF’s positive change 
agenda and its impact on 
the future of our industry

Learn from 
 today’s CEOs

Get practical insights from  
multi-channel store visits

Build a global 
 network

Gain visibility and fast-track 
professional growth 


