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Vienna 2026
W 0845
PLENARY - Opening
M 09:40
The Global Consumer Shift: What's Next? From Data to Decisions - How Coles Group and Palantir Are Redefining The Future of Food
Smarter Retail
10:20
Quick Commerce User Cases The CEO’s Al Playbook: How AS Watson and L'Oréal Lead Transformation in the Age of Generative Intelligence

10:50
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W 1130

Predictive Al to Better Serve the Consumer Redefining Brands and Retailer Collaboration for the Agentic Commerce Era A Better Way in Consumer
W 1230
PLENARY - International Economics

W 1315
--------------------------------------------------- T g o I LU |3 T B

MW 1430

Honest Feedback on Retail Media Global Action on Plastic: Aligning Policy with Progress The Board of Tomorrow
The Smart Shelf Revolution
W 1510
Al: The New Growth Multiplier Al & Health: Rewriting the Code of Care Meet with An Explorer

B 150 e BrEaK = m-- oo oo Break ----------mmmmmo oo

W 1620

How Kraft Heinz & EY are Shaping the Future of Consumer Research Scaling Circular Principles

17:15

PLENARY - Closing

n—n

17:45

Influencers &

The Evolving Consumer Tech & Al Applied People & Planet
Makers
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Vienna 2026
W 0845
PLENARY - Opening
W 0930
The Global Consumer Shift: What's Next? The Al Playbook at Amazon - . "
Fact, Fiction, or Future? How GLP-1 is rewriting
the global food system
W 1010
I A Conversation about Retail in Latam Advancing Human Rights Due Diligence
B 10:50 Responsible Al: From Principles to Practice
Industry Insights from Chinese CEO Meet the Technologist from Kroger Leading the Climate Transition
H 1120
---------------------------------------------------- o LT G = |- 1- L Gt
MW 12:00
I The Commerce Revolution: When East Meets West Frontier Unlocked: Harnessing Agentic Al to Transform Results and Reinvent the Enterprise
12:50
--------------------------------------------------- T Lo e LU | o[ o B
14:00
Rediscovering the Joy of Marketing: How Al-Powered If You Can't See It, You Can't Solve It: Al Meets Waste
Refining the Consumer Journey: The Uber Case Marketing Hubs Applied Al for Product Traceability
H 1430 Unlock Growth, Creativity, and Speed
M 15:00
Your Customers are Looking for You in The Next Generation of Influencers & Makers with CGF FLP
] L ur Cu i ui
The Adaptive Sustainability Edge the Health and Wellness Section
15:50
---------------------------------------------------- oY e = | £ =X- 1 b
16:30
I Al: The New Growth Multiplier
17:20
PLENARY - Closing
18:00
The Evolving Consumer Tech & Al Applied People & Planet Influencers &
Makers




09:00

09:40

10:20

11:30

12:10

12:40

Global
) Summit

Vienna 2026

OFFICIAL PR E | FRIDAY 26 JUNE

Retail Insights from Rami Baitiéh, CEO, Morrisons

Partnering for Impact: Advancing Children’s Health with Group Bel and MAF with Cécile Béliot-Zind, CEO, Group Bel and Gunther Helms, CEO, MAF - tbc

Aldi's Next Big Thing with Anke Ehlers International Sustainability Officer and Managing Director, Aldi Sud Group & Julie Ashfield, Chief Commercial Officer, Aldi UK - tbc

Closing
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