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Learn first hand how companies are taking positive 
actions to drive change and overcome today’s biggest 
sustainability and health challenges.



About the Event

From Conversation to 
Action: The Transition 
to Better Business

The Sustainable Retail Summit is returning this October for the seventh annual 
edition. This year’s event will head to Amsterdam and be exclusively in-person, 
allowing you to fully re-connect with old and new friends, business partners 
and colleagues alike. 

The SRS brings together hundreds of the world’s industry leaders to dream big 
and inspire even bigger impacts.

Our industry has come a long way in dealing with today’s big challenges in 
sustainability and health and wellbeing, as seen in our recent annual report, 
but there is still some way to go.

The recent pandemic has further accelerated the shift into a “new era” of 
health and sustainability which is set to shape the industry. The event offers 
a unique opportunity to learn how we can reinvent our business models and 
take positive action today to shape the future of the industry, the planet, and 
its people. 

And, for the first time, the Sustainable Retail Summit will be held directly after 
the brand new Supply Chain Conference, so delegates have the option to 
attend both events and to learn more about supply chain challenges from 
those leading global supply chains.
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What to Expect Agenda Highlights

Over the course of two days, delegates will learn first-hand how companies are 
taking positive actions to drive progress and overcome today’s biggest sustainability 
and health challenges. Through a series of inspirational keynotes, plenary sessions, 
expert panels, interactive breakouts and workshops, we will deep dive into the prac-
tical ways we can accelerate change and action sustainably. Simply talking about 
these challenges is no longer enough if we are to protect people and planet, so we 
must now focus on tangible actions, highlight successes and share learnings.

Networking
Networking breaks, lunches, cocktails and the official SRS dinner allow delegates to 
meet and exchange with peers who are addressing the same challenges.

Knowledge Sharing
A combination of plenary and break-out discussions provide countless opportunities 
to hear from experts, share knowledge on hot topics and tackle crucial issues.

Driving Innovation
SRS 2022 brings a new twist to the big challenges faces our industry, making it the 
perfect forum to learn, be inspired and innovate. 

Leadership and Best Practices
Accelerating purpose-driven opportunities through forward-thinking companies

Health and Sustainability at a Crossroads
Unifying global health and sustainability concerns through industry actions

Sustainability in Business
Embedding sustainability up and down the value chain

Healthier Lives
Empowering healthier people, shifting towards sustainable diets

Environmental Sustainability
Driving individual and collective action to prevent human rights abuses

Social Sustainability
Driving individual and collective action to prevent human rights abuses

Technology and Innovation
Showcasing tech innovations to shape the sustainability agenda

ESG
Providing clear reporting, traceability, and the importance of data

Race to Zero
Unpacking the why for business and the how for within your organisation

Behaviour Change and the Consumer Landscape
Delving into different approaches to impact behaviours for the better

Hear from a range of 
speakers on the following 
topics:
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Programme 
at a Glance
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About The Consumer Goods Forum

The Consumer Goods Forum (“CGF”) is a global, parity-based industry network that is 
driven by its members to encourage the global adoption of practices and standards that 
serves the consumer goods industry worldwide. It brings together the CEOs and senior 
management of some 400 retailers, manufacturers, service providers, and other stake-
holders across 70 countries, and it reflects the diversity of the industry in geography, 
size, product category and format. Its member companies have combined sales of EUR 
4.6 trillion and directly employ nearly 10 million people, with a further 90 million relat-
ed jobs estimated along the value chain. It is governed by its Board of Directors, which 
comprises more than 55 manufacturer and retailer CEOs. For more information, please 
visit: www.theconsumergoodsforum.com.

Contact

Amaya Bloch-Lainé
Events Director
a.bloch.laine@theconsumergoodsforum.com


