®

FORUM Healtrer

Lives

BETTER CHOICES, BETTER OPTIONS,
BETTER FUTURE AT MiGROS

A HEALTHIER LIVES INITIATIVE The Healthier Lives initiative in Tirkiye (CHL Tirkiye) led by Turkish retailer Migros
FROM CHL TURKIYE TO ENCOURAGE Ticaret, in collaboration with 11 manufacturers, launched the Migros Wellbeing
HEALTHIER, BALANCED AND Journey in 2018. Its objective is to encourage consumers to adopt healthier,
MORE SUSTAINABLE DIETS balanced and more sustainable diets by offering them customized services.
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Learn more about our work at the
Collaboration for Healthier Lives Coalition of Action Empowering Healthier People Globally
www.tcgfhealthierlives.com



