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SUSTAINABLE

PACKAGING AND CERTIFICATION

D

PEFC

SUSTAINABLE

@ FORESTRY

INITIATIVE
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SOLUTIONS WITHIN THE
@

CIRCULAR ECONOMY seveioment GLIALS

The forest sector, through its advancement of sustainably managed forests and
forest-based products, has a significant role to play in the circular economy and

can provide critical solutions for global sustainability challenges.

1

RESPONSIBLE
GONSUMPTION
ANDPRODUCTION

PEFCI01-00-01

TOGETHER FOR A

Better Packaging

Packaging is vital. It assures that food, beverages
and a broad range of other everyday products
are safe and effective. It significantly limits
environmental implications from food and
other waste. Plastic packaging often does
those things best.

Amcor is working towards our pledge to develop
all packaging to be recyclable or reusable by 2025.

Much of our packaging could be recyclable
today. We are developing all our packaging
to be that way. And we're collaborating
with our partners at the Ellen MacArthur
Foundation and CEFLEX, to give people
easy ways to collect and reuse plastics.

Our team is inspired and innovative. Our reach
is worldwide. And we are collaborating with
customers, suppliers, environmental organizations
and others who share our ambition.

Amcor is constantly creating packaging that
is better for the environment through recent
product launches such as Paperly™, a line of
recyclable' paper packaging, the introduction
of bio-based packaging made from sugar
cane, and the breakthrough launch of AmLite
Ultra Recyclable - high barrier, recyclable’,
flexible packaging.

Learn more about Amcor and sustainability
at www.amcor.com/sustainability

Better for the Environment. Better for Business.

00

Follow s

Find out more at www.amcor.com

<

amcor
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At Procter & Gamble,
we think actions
speak louder than
words.

That's why we are thrilled to
announce our household
cleaning brands such as Fairy,
Flash, Viakal and Mr. Proper will
reduce their virgin plastic use by
9,000 tons by 2020 across Europe.

300 million bottles will be made of recycled plastic
every year.

This commitment impacts all European production
and drives forward P&G's goal to increase the use of
recycled content across all its business lines by 50
percent by 2030.

P&G'’s effort goes beyond the bottle by providing
performing products that deliver one of the most
sustainable ways to clean the house.

The label of trust
for eco-conscious
consumers

Lenzing Aktiengesellschaft, WerkstraBe 2, 4860 Lenzing, Austria
Tel: +43 (0) 7672 701 0 Fax: +43 (0) 7672 701 3880 E-mail: fibers@lenzing.com
©2019 Lenzing AG

(§2 Veocel’

Purely for you

When there is the VEOCEL™ logo on a product then there is eco-
responsibility in it: Only beauty, home and personal care products
made from 100% cellulosic and biodegradable fiber ingredients qualify
to feature the VEOCEL™ logo.

VEOGEL™ fibers are based on the principle of natural circularity.
Made from the renewable resource wood, VEOCEL™ branded viscose
and lyocell fibers have the ability to fully biodegrade in a range of
natural environments. This makes VEOCEL™ fibers the ingredient of
trust for beauty, home and personal care products such as wipes.

www.veocel.com
'VEOCEL™ is a trademark of Lenzing AG
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PACKAGING AND
CERTIFICATION SOLUTIONS -
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3 Vincent Doumeizel @Doumeizel - Oct 24 v
Ay @ Tomorrow in Berlin at #2019SRS, will share with @CGF_The_Forum how food
\ b from ocean is a solution for a more sustainable future

We are all environmental activists, 3 times a day, food choices shape the
world we want
Join the #blue

L4

Passionate invitation from @|Grosmaitre

‘;‘ Solitaire Townsend € @GreenSolitaire - Oct 24
=

their heart._or be left behind.
#20195RS 20195RS

=

Irit Tamir @itamir/7 -

METRO AG @ @METRO_New
I'm on my way to '—“Ber in for the Sustainable Retail Summit to talk about how - r Tbwsss g,eat p|eagu[e T by ref
corporations can eliminate forced labor in the or supply chains hosted by #20195RS # R0sustainable
@CGF_The_Forum #2019SRS
'. Consumer Goods Forum @C he
Many thanks to our Exclusive Partner @ METRO_News for the wonderful
Cocktail & Dinner last night. It seems that a great time was had by all!
PEFC International @PEFC - Oct 25 ~

#2019SRS

Sustainability and recycling at the heart of the @CGF_The_Forum #2019SRS

with PEFC-certified recycled pallets reimagined into furniture. We think they
look great
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METRO AG ) @METRO_News - Oct 24 ~
I # .#Wholesale is our origin & our future. Our passion is for the independent
business owners. Their success is our business, including making their

| love it when an event comes together! @CGF_The_Forum #20195RS starts
tomorrow.

businesses more #sustainable step by step,” said @0GKoch in his opening Lee Green @leegreen282 - Oct 23 ~
key note at #2019SRS. Learn more

theconsumergoodsforum.com/driving-sustai... al

. Ulrike Sapire @ulrikesapiro - Oct 25 ~

! "The world has a packaging waste problem, but we don't have to be
depressed. We have the solutions to achieve a World Without Waste by
collecting, recycling and reusing our packaging. Here is what we do." Coke
business leader Tim Brett speaks at #2019SRS @CocaCola_EU

#" & EuroCommerce @eurocommerce - 24 Oct v
We are at the @CGF _Sus #2019SRS in Berlin. We and our #consumers take
#deforestation seriously, and take serious steps to address it. Europe should
work with, and offer incentives to, exporting countries to reduce risk
commodities. See our paper [ad bitly/deforestation2...

p_—

PEFC International @PEFC - 24 Oct v
We are delighted to be at the @CGF The Forum Sustainable Retail Summit

#2019SRS alongside @sfiprogram, once again bringing forests to the agenda. -
Join us at lunchtime for our Special Session on sustainable packaging & ampany #2019SRS
certification solutions for a circular economy. See you there! 2

Re-live the conversation by searching
event hashtag #2019SRS
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The Consumer Goods Forum & &

He3YYa1—~N—-JvX-T4—FL The Consumer Goods Forum ( “CGF” ) Follow Our Story on
FTO—/NILIHBEMREERDR Y N7 —7 T, IGEEREX—A—DINELRIIGE O @ o o
BLU. REEENZTOEHZHEL. HADOHEBMEFRICRIIORE LIRENLDOE

AZBELTWET, HE7 0 AENS4 0 0= BZR B/\GGEiE. XA—H— H—
EX7ONAY—, EELED CEO PREENEFXD. SELEDEBRIE. HEH
TOBEFOHIEE - RIR - BmRATIY— - EFEZFORAEICH T 225 EE & < KR
LTWET, BESEDT EEHREIE3I S IKI—OICED, BEEERERE 1 TAAL
SN2 —Fr—r2RICR T ZEEEREHITHEITAAICEDFT, CGF
[ INBEEX—H—DZFNZNHSEBESINHNE O ZOEELEDRSRESE
# (CEO) TSN BERICEL > GEESINTWLWET,

FEMICOWTIEY A b ZEZET L www.theconsumergoodsforum.com.

75> AEIBRAER HASEHM P A NEHEFR

47-53 Rue Raspail Tel: (81) 3 6457 9870 Tel: (1) 301563 3383

92300 Levallois-Perret tokyo@theconsumergoodsforum.com washington@theconsumergoodsforum.com

Tel: (33) 182 00 95 95

info@theconsumergoodsforum.com 57_-y7)( IJ ﬁ;i%rjﬁ q:l;l;i%ﬁﬁ

Tel: (+57) 1520 7159 Tel: (+86) 156 1857 0303

bogota@theconsumergoodsforum.com shanghai@theconsumergoodsforum.com
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